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For  the  second  year  running, 
Sudocrem  is  proud  to  accept 
the  Mother  &  Baby  Gold  Award 
for  Product  Excellence* 


'Skincare  category 


Sudocrem  Antiseptic  Healing  Cream  Product  information  Presentation  A  white  emulsitied  cream  containing  as  active 
Zinc  Oxide  Ph  Eur  15  25%,  Lanolin  (Hypo-allergenic)  4%.  Benzyl  Benzoate  BP  1  01%.  Benzyl  Alcohol  BP  0  39%,  Benzyl 
0  15%  Uses:  In  the  treatment  ot  napkin  rash,  bedsores,  minor  burns,  eczema,  acne,  chilblains,  surface  wounds  an 
Dosage  and  administration:  To  be  applied  in  a  thin  layer  over  the  affected  area  with  suitable  covering,  where  necessary 
Renew  application  as  required  Contra-indications  None  Warnings.  Keep  out  of  the  eves  Legal  Category:  GSL  Retail 
price  ex  VAT  60g  C1  18.  125g  £1  95,  250g  £3  48.  400g  £5  10  Further  information:  Nil  Product  Licence  Holder  and 
Number:  Tosara  Products  Ltd  3430/0001  Sudocrem  and  Tosara  are  registered  trade  marks  Revised  May  1996 
Pharmax  Healthcare,  Bourne  Road.  Bexley.  Kent.  DA5  1NX 


ingredients 
Cinnamate 
a  sunburn 

(g 


8  June  1996 


Sharpe  appeal 
hearing  next  week 

Call  for  prescription 
intervention  pay 

Birmingham  gains 
accreditation  scheme 

The  sun 
shines  on 
St  Albans 
for  NPA 

AESGP:  teleshopping 
threat  to  pharmacy 

Business  in  focus:  three 
Davids  and  a  Goliath 

Addis  sells  Wisdom  in 
management  buyout 


Online  at  http://www.dotpharmacy.com/ 


■/ 


i  \i 


THE  IBS  STORY  PART  1 


Over  2.5  million  people  have  been  diagnosed  as 
suffering  from  Irritable  Bowel  Syndrome. 

Alverine  citrate,  the  active  ingredient  in  Relaxyl*  has 
been  successfully  prescribed  for  the  pain  of  IBS  for 
over  30  years.  Now,  with  the  launch  of  the  first 
alverine  citrate-based  OTC  treatment,  what  are  the 
implications  and  the  opportunities  for  pharmacy? 

IBS  is  one  of  the  most  common  digestive  disorders  in 
Britain,  but  awareness  of  the  condition  has  only  recently 
begun  to  rise.  As  a  consequence  of  a  better 
understanding  of  IBS,  people  no  longer  suffer  in  silence. 

Alverine  Citrate  -  The  first  dedicated 
OTC  treatment  for  painful  IBS 

Whilst  there  have,  until  the  launch  of  Relaxyl,*  been  no 
dedicated  OTC  treatments  for  IBS,  doctors  have  been 
prescribing  alverine  citrate  for  over  30  years.  A  powerful 
anti-spasmodic,  alverine  citrate  works  by  relaxing  the  painful 
muscle  spasms  in  the  lower  bowel.  Clinically  proven  and 
well  tolerated,  it  enjoys  an  excellent  safety  profile. 

Relaxyl  -  The  first  choice  OTC1,  treatment 

Now,  the  benefits  of  alverine  citrate  are  available  as  a 
dedicated  OTC  brand,  Relaxyl,  from  Whitehall  Laboratories. 
Fuelled  by  Relaxyl's  sensitive,  but  plain-speaking 
advertising  and  promotion,  and  encouraged  by  a  growing 
general  awareness  of  IBS,  diagnosed  sufferers  now  know 
what  to  do  to  'stop  the  spasms  that  start  the  pain'.  They're 
asking  their  pharmacist  about  Relaxyl. 

A  positive  outlook 
for  Relaxyl  - 
A  significant 
opportunity  for 
pharmacy 


*Trade  Mark 


Interactions:  None  Special  Warnings:  If  symptoms 
persist  or  worsen,  consult  your  doctor.  Side  effects: 
Possible  side  effects  may  include  nausea,  headache, 
.  dizziness,  itching,  rash  and  allergic  reaction.  Effect  on 
ability  to  drive  and  use  machines:  None  Incompatibilities: 
None  Use  during  pregnancy  and  lactation:  No  teratogenic 
effects  have  been  reported,  but  caution  should  be 
exercised  during  the  first  trimester  of  pregnancy. 
Overdosage:  Hypotension  and  atropine  like  toxic  effects. 


Contains  alverine  citraf 


Pharmaceutical  precautions:  Store  in  a  dry  place  be 
25°C.  Legal  category:  Pharmacy.  Package  quantities 
prices  (ex  VAT):  18  capsules,  £3.70  Product  Licenc 
No:  PL0322/0072.  Date  of  Preparation:  April  1995. 
Shelf  life:  3  years  Product  Licence  Holder: 
Norgine  Ltd.,  Moorhall  Road,  Harefii 
Middlesex,    UB9    6NS.  Distributor: 
Whitehall  Laboratories  Limited,  Taplow. 
Maidenhead,  Berkshire,  SL6  OPH. 


PRODUCT  INFORMATION  RELAXYL  Presentation:  Buff 
/green  hard  gelatin  capsule  for  oral  administration.  Each 
capsule  contains  60mg  alverine  citrate.  Uses:  Relaxyl  is 
indicated  for  the  relief  of  smooth  muscle  spasm  of  the 
gastro-intestinal  tract  in  irritable  bowel  syndrome.  Dosage: 
Adults,  the  elderly  and  children  1 2  years  and  over:  1  or  2 
capsules,  one  to  three  times  daily.  Not  recommended  for 
children  under  1 2  years  of  age.  Contraindications:  Cases  of 
paralytic  ileus  or  hypersensitivity  to  any  of  the  ingredients. 


Rural  frictions  between  pharmacists  and  (iPs 
drag  on,  with  another  judicial  review  on  the 
way  (p785).  The  situation  is  getting 
ridiculously  out  of  hand  and  there  is  no 
resolution  in  sight.  Dispensing  doctors  have  so  far 
failed  in  their  challenges  to  the  Clothier  'loophole', 
hut  continue  to  exploit  the  market  town  scenario. 
Last  autumn,  it  looked  as  if  health  minister  Gerald 
Malone,  having  met  with  both  sides,  would  bang 
heads  together  to  broker  a  deal.  Eight  months  on 
and  disputes  are  still  trundling  through  the  courts. 
Is  the  minister  really  happy  to  sit  back  and  watch 
this  steady  erosion  of  inter-professional  relations? 

The  PSNC's  assistant  secretary,  Mike  King,  seems 
to  think  a  solution  might  come  soon.  But  the 
ensuing  deal  may  not  be  to  everyone's  liking.  PSNC 
wants  legislation  to  prevent  doctors  in  the  centre 
of  towns  well  served,  with  pharmacies  being 
granted  the  right  to  dispense  for  those  living  in  t  he 
rural  hinterland.  Dispensing  doctors  want  to  close 
the  Clothier  loophole.  Another  option,  proposed  by 
NPA  director  Tim  Astill,  would  see  the  'dispensing 
limit'  increased  to  five  kilometres  (as  is  the  case  in 
Northern  Ireland)  in  exchange  for  closing  the 
loophole. 

The  pharmacy  side  is  prepared  to  make 
concessions.  But  will  doctors  be  as  conciliatory?  If 
the  rhetoric  from  the  Dispensing  Doctors' 
Association  is  an  indicator,  the  chances  are  slim.  It 
is  the  doctors  who  regularly  stir  up  local  opposition 
to  pharmacies,  and  it  is  the  doctors  who  seem  to 
believe  that  the  courts  will  finally  give  them  what 
they  want,  without  having  to  make  any 
concessions.  But  it's  an  expensive  way  of  achieving 
something  which  may  be  better  addressed  by  a  less 
extreme  approach.  Both  sides  need  to  take  stock  of 
the  situation  and  determining  what  is  important  - 
not  for  their  own  individual  situation,  but  for  the 
needs  of  the  people  they  both  serve:  the  patients. 
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NEWS 


Sharpe  appeal  next  week 


The  South  Wales'  pharmacist 
who  w  as  disciplined  for  dispens- 
ing National  Health  prescriptions 
privately  will  have  his  appeal 
heard  next  week. 

Allan  Sharpe,  of  Newbridge,  has 
the  backing  of  the  National  Phar- 
maceutical Association,  which  will 
argue  his  case. 

In  1995,  Mr  Sharpe  was  fined 
£550  by  the  Mid-Glamorgan  Fam- 
ily Health  Services  Authority 
after  it  ruled  that  he  was  in 


breach  of  his  NHS  contract  by 
dispensing  drugs  privately  for 

less  than  the  prescription  lee. 

Mr  Sharpe  feels  there  will  be 
no  overturning  of  the  FHSA's 
decision  that  he  was  guilty  of 
breaching  regulation  1 )  of  his 
Terms  of  Service.  "A  schoolboy 
looking  at  the  regulation  they 
accuse  me  of  breaching  would 
see  that  it  is  irrelevant,"  com- 
ments Mr  Sharpe. 

His  appeal's  underlying  aim 


concerns  the  rights  of  the  phar- 
macist and  the  patient  being 
under  attack  b\  the  NHS,  "which 
is  primarily  there  to  pay  for 
things,  not  to  determine  how- 
things  are  done". 

His  solicitor  intends  present- 
ing a  simple  case,  he  said. 
•A  survey  of  100  GPs  in  the  BMA 
News  Rrricir  reveals  that  more 
than  three-quarters  want  phar- 
macists to  follow  Mr  Sharpe's 
stance. 


Listening  tour 
report  next  week 

The  Department  of  Health  will 
publish  the  results  of  health  min- 
ister Gerald  Malone's  nationwide 
'listening  tour'  on  the  future  of  pri- 
mary care  next  week. 

DoH  insiders  say  the  paper  will 
set  out  an  enhanced  role  in  the 
NHS  for  non-medical  staff,  includ- 
ing pharmacists 

"This  is  something  we  have 
been  trying  to  do  for  several 
years,  but  the  paper  will  take  the 
policy  forward,"  says  one  senior 
official. 


Indecent  assault 
leads  to  striking  off 

A  pharmacist  convicted  of  eight 
counts  of  indecent  assault  involv- 
ing four  young  boys  has  been 
struck  off  by  the  Statutory  Com- 
mit lee  of  the  Pharmaceutical 
Society  of  Northern  Ireland. 

The  Committee  heard  that 
Desmond  William  Dunwoody  of 
Clonvara,  Jordanstown,  Newton- 
abbey,  was  given  a  12-month  sus- 
pended jail  term  after  pleading 
guilty  to  the  offences  at  Belfast 
Crown  Court  last  November. 

Robert  Millet  Q( ',  for  the  Com- 
mittee, said  Dunwoody,  a  40-year- 
old  bachelor,  had  operated  a 
pharmacy  from  premises  in  Rath- 
eoole  on  the  outskirts  of  Belfast. 
The  offences  occurred  between 
December.  1993,  and  March, 
1995,  at  three  locations,  includ- 
ing the  Rathcoole  premises. 

Mr  Dunwoody  did  not  appear 
at  the  hearing  and  his  lawyer; 
Nigel  Martin  QC,  said  it  was  his 
client's  instructions  that  he 
should  not  oppose  any  applica- 
tion striking  his  name  from  the 
Register. 

Mr  Martin  said  thai  while  the 
offences  involving  the  boys,  the 
youngest  of  which  was  just  six. 
took  place  over  a  lengthy  period, 
they  did  not  go  beyond  "inappro- 
priate touching". 

It  was  revealed  that  Mr  I  Mm 
woody  had  been  attendinga  ther- 
apy programme  at  the  Alder- 

w  I    Centre    in    Belfast.  The 

assessment  was  that  he  would 
complete  the  course  successfully 
and  the  likelihood  ol  re-offending 
would  be  minimal. 

Mr  Martin  said  Mr  Dunwoody 
had  paid  a  very  high  personal 
price,  lie  had  lost  his  business 
and  career,  and  been  vilified  in 
the  press,  "lie  is  very  much  a 
marked  man." 

His  premises  had  twice  been 
attacked  and  there  had  been 
threats  to  his  safety  which  led 
police  to  take  steps  to  protect 


A  group  of  pharmacists  is  to  help 
tight  the  nation's  increasing 
propensity  for  sloth  and  obesity. 

In  an  attempt  to  meet  the 
Health  of  the  Nation  targets,  the 
pharmacists  from  14  Bucking- 
hamshire pharmacies  will  form 
one  of  ten  groups  taking  part  in 
the  national  'Activated  pilot. 

The  eight-week  campaign  aims 


Pharmacists  should  be  remuner- 
ated for  the  additional  work  they 
do  in  clarifying  prescriptions 
before  dispensing  them. 

In  her  report  on  a  study  which 
details  the  amount  of  tunc  phar 
macists  spend  iii  dealing  with 
this  issue,  pharmacy  audit  facili- 
tator for  St  Helens  &  Knowsley 
Judith  Whittaker  says  that  while 
pharmacists  are  pleased  to  act  as 
a  safely  net  in  clarifying  prescrip- 
tions, the  service  is  not  directly 
remunerated. 

"Pharmacists  should  be  ade- 
quately re-imbursed  for  the  hid- 
den, although  important,  work- 
load involved  in  dispensing,"  she 
says. 

Eighteen  pharmacists  in  SI 
I  lelens  &  Knowsley  recorded  238 
serious  or  major  interventions 
they  had  to  make  over  three 


to  encourage  the  public  to 
become  more  physically  active 
and  to  have  a  healthy  diet.  The 
positive  benefits  of  healthy  living 
will  be  emphasised  in  a  special 
'Activater'  magazine  and  other 
pn  imotional  material. 

The  pharmacists  have  been 
trained  in  health  promotion 
knowledge   and    skills   by  the 

J 


months,  an  average  of  six  a 
month  each.  The  interventions 
were  classed  as  'potentially  seri- 
ous' if  the  prescription  would 
have  been  dangerous  to  the 
patient  and  'a  major  nuisance'  if 
the  pharmacist  had  to  contact 
the  prescriber  before  the  pre- 
scription could  be  dispensed. 
For  example,  if  it  was  illegible. 

Each  intervention  look  an 
average  of  seven  minutes  to 
resolve  and  an  average  of  one 
local  phone  call.  One  quarter  of 
the  prescriptions  were  con- 
firmed by  the  prescriber  to  be 
correct  as  written,  but  the  phar- 
macist had  thought  the  contact 
was  neccssan,  Hall  were 
changed  in  accordance  with  the 
pharmacist's  advice.  There  were 
16  overdoses,  some  of  which 
were  not  immediately  obvious 


pharmacy  practice  group  at 
King's  College,  London.  The  only 
pharmacy-based  group,  it  was 
selected  by  the  project's  initiator, 
the  Food  and  Drink  Federation, 
which  identified  ten  of  the  best 
and  most  effective  local  health 
promotion  efforts  across  the 
country, 

"Each  project  is  being  evalu- 
ated by  the  FDF  and  the  results 
will  guide  the  development  of  a 
national  campaign  planned  for 
1997,"  says  the  head  of  the  King's 
College's  pharmacy  practice 
group,  Claire  Anderson. 
•  The  problem  of  increasing 
obesity  has  been  blamed  on  'pas- 
sive over-eating'  in  which  food  of 
higher  calorific  value,  but  of 
reduced  bulk  is  eaten.  According 
to  a  report  in  The  Independent, 
the  body  does  not  recognise  this 
mi  leased  calorific  intake,  so 
there  is  no  reduction  in  the 
amount  of  food  consumed. 


but  found  by  the  pharmacist's 
careful  vigilance. 

Antibiotics  were  involved  in  29 
per  cent  of  the  serious  interven- 
tions, a  particular  problem  being 
interactions  with  4-quinolones 
and  macrolides.  Antihistamines 
were  responsible  for  12  per  cent, 
particularly  interactions  with  ter- 
fenadine.  At  least  56  per  cent  of 
the  prescriptions  requiring  inter- 
vention were  handwritten.  An- 
other problem  was  the  lack  of 
children's  ages  on  prescriptions, 
which  in  some  cases  could  have 
led  to  them  being  given  aspirin  or 
overdoses. 

The  St  Helens  &  Knowsley 
Pharmacy  Audit  Advisory  Group, 
which  made  the  study,  collabo- 
rated with  local  doctors  to  allay 
any  fears  that  it  would  be  seen  as 
a  fault-finding  exercise. 


The  Buckinghamshire  pharmacists  with  the  Activater'  magazine 

Report  calls  for  intervention  pay 
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Birmingham  pharmacists 
'working  for  excellence' 


Caldwell  the 
new  RPS6B 
president 

Glasgow  community  pharmacist 
Ian  Caldwell  has  been  elected 
president  of  the  Royal  Pharma- 
ceutical Society  for  1996-97. 

Formerly  vice  president,  Mr 
Caldwell  has  been  a  member  of 
the  Council  from  1988-91  and 
from  l!t!»:l  to  the  present.  Isle  of 
Man  community  pharmacist 
Peter  Curphey  succeeds  him  as 
vice  president,  with  Professor 
Geoffrey  Booth,  Bradford, 
elected  treasurer.  John  Ferguson 
was  re-elected  secretary  of  the 
Society. 

Mr  Caldwell  succeeds  Ann 
Lewis,  who  has  been  appointed 
joint  director  of  continuing  edu- 
cation and  professional  develop- 
ment at  the  Centre  of  Pharmacy 
Postgraduate  Education.  She 
shares  the  post  with  Dr  Peter  Wil- 
son, who  is  currently  attached  to 
the  office  of  the  chief  pharmacist 
of  the  N1IS  Executive. 

Professor  Peter  Noyce,  head  of 
the  pharmacy  department,  says: 
"We  are  delighted  to  attract  two 
such  eminent  pharmacists  to  the 
post  in  a  job-share  arrangement." 

CPPE  will,  from  August,  1996, 
be  located  at  Manchester  Univer- 
sity with  the  directors  joining  the 
executive  group  of  the  depart- 
ment of  pharmacy. 

Check  out  Update's 
May  MCQ 

This  week's  issue  carries  the 
multiple  choice  question  paper 
for  topics  carried  in  Pharmacy 
Update  in  May.  The  three  top- 
ics under  question  are: 

•  beta-blockers  (  module  14) 

•  cystitis  (module  15) 

•  palliative  drug  therapy  (mod- 
ule 16). 

Pharmacists  who  wish  to 
have  their  answers  to  each 
Update  module  independently 
marked  and  certified  can  regis- 
ter to  use  C&D's  interactive 
telephone  marking  service.  The 
cost  is  £12.50  (plus  VAT).  This 
will  allow  access,  via  a  personal 
identification  number,  to  all 
College  of  Pharmacy  Practice- 
accredited  modules  published 
during  1996.  A  faxback  service 
for  back  copies  of  accredited 
articles  is  available  on  the  pre- 
mium rate  0891  444791. 

This  service  is  supported  by 
Johnson  &  Johnson  MSD  Con- 
sumer Pharmaceuticals. 


Birmingham  pharmacies  can 
lake  part  in  a  new  accreditation 
scheme  which  seeks  to  develop 
then  role  in  health  promotion. 
Those  accredited  will  receive  a 
one-off  payment  of  £400  and  be 
entitled  to  display  a  'Working  for 
excellence  in  Birmingham' 
sticker. 

Pharmacies  must  have  com 
pleied  the  patient  medication 
record  course  and  five  other  key 
objectives. 

One  requirement  obliges  phar- 
macies to  have  a  consultation 
area,  no  more  than  a  tenth  of  win- 
dow space  covered  by  stickers 
and  advertisements  and  no  con- 
fectionery on  the  medicines 
counter  (other  than  medicated 
items).  Medicine  counter  assis- 
tants must  also  be  suitably 
trained. 

The    pharmacist    must  have 


The  long-running  doctor  dispens- 
ing saga  in  Humberside  has  taken 
another  twist  as  the  GPs  seek 
leave  for  a  third  judicial  review. 

So  far,  Drs  Moore,  Marsden 
and  Robinson  of  the  village  of 
Holme-on-Spalding  Moor  have 
succeeded  in  having  the  then 
Humberside  Family  Health  Ser- 
vices Authority  (now  East  Riding 
Health  Authority)  reconsider 
granting  a  pharmacy  application 
to  Crump  &  Watson  (C&D 
December  23/30.  1995,  p910). 
However,  the  FHSA  still  found  in 
favour  of  the  pharmacists  (C&D 
February  10,  pl90).  This  applica- 
tion will  be  heard  on  June  20. 


completed  the  ( !PPE  health  pro 
motion  course  and  a  smoking 
cessation  course  organised  by 
the  health  authority,  as  well  as 
offering  two  services  from  an 
approved  list,  which  includes 
needle  and  syringe  exchange, 
welfare  milk  and  prescription 
collection  and  delivery. 

The  scheme  is  being  funded  by 
Birmingham  Health  Authority, 
with  which  interested  pharma- 
cists must  register  by  June  30. 
The  local  pharmaceutical  com- 
mittee is  urging  contractors  to 
take  pari 

"II  il  is  to  be  successful  in  its 
first  year  and,  as  a  result,  give  us 
a  more  powerful  bargaining  posi- 
tion when  we  come  to  negotiate 
an  extension,  we  need  to  ensure 
as  high  a  level  of  uptake  as  possi- 
ble," the  LPC  officers  say  in  a  let- 
ter to  contractors. 


Their  argument  will  attempt  to 
persuade  the  court  that  it  has  the 
powers  to  amend  badly-drafted 
regulations,  such  as  the  NHS 
(Pharmaceutical  Regulations) 
1992,  which  allows  a  pharmacist 
already  on  the  pharmaceutical 
list  to  open  another  pharmacy 
without  prejudice  to  medical  ser- 
vices having  to  be  considered  - 
the  so-called  Clothier  'loophole'. 

The  National  Pharmaceutical 
Association  has  pledged  to  con- 
tribute up  to  half  of  Crump  & 
Watson's  costs. 

Leave  for  another  judicial 
review  on  the  same  matter  has 
been  granted  for  the  village  of 


The  I  Iniversity  <  if  Bradf<  >rd  is  cur- 
rently offering  a  new  postgrudu 
ate  distance  learning  course  in 
clinical  pharmacy  foi  community 
pharmacists 

Candidates  who  successful!) 
complete  the  firsl  six  modules  in 
one  or  two  years  will  be  eligible 
foi  a  postgraduate  certificate. 
They  will  then  be  able  to  w<  n  k  fi  >i 
a  postgraduate  diploma  by  com- 
pleting a  furlhei  six  modules  in 
one  i  ii  two  years.  After  this,  phar 
macists  may  progress  to  Master's 
level  which  will  be  a  research 

project  tailored  to  the  indiv  ulnars 
interest  and  expert tse 

The  course  will  focus  on  the 
appro]  mate  sale  of  medicines  and 
medical  ion  reviews.  The  distance 
leai  ning  material  will  be  linked  to 
assignments  and  a  study  day  per 
module.  The  first  six  modules  will 
concentrate  on  gastro-intestinal 
complaints,  pain  and  skin  prob- 
lems. Further  details  are  avail- 
able from  Professoi  Henry 
Chrystyn  (tel:  01274  383496;  fax 
01274  384769). 


Madeley,  Staffordshire,  with  the 
doctors  maintaining  that  the 
prejudice  lest  listed  in  regulation 
12  should  apply  in  these 
instances. 

•  Staffordshire  villagers  are 
raising  money  by  collecting 
boxes  and  having  a  whist  drive 
for  a  judicial  review  of  a  phar- 
macy contract  in  the  village  of 
Gnossall.  says  the  local  parish 
news.  Jonathon  Mitchell  of  T  C 
Cornwell,  who  will  be  opening 
the  pharmacy  in  Cnossall, 
believes  that  the  villagers  are  too 
late  for  a  review  as  three  months 
have  passed  since  the  dispensing 
contract  was  granted. 


Humberside  GPs  seek  judicial  review  -  again 
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Signalysis  pharmacy  faces 
disciplinary  hearing 


Patients  at  a  Gloucestershire 
clinic  were  given  doses  of  their 
own  blood  and  urine,  a  discipli- 
nary hearing  was  told  last  month. 

People  suffering  headaches, 
asthma,  arthritis  and  ME  were 
prescribed  drops  of  their  own 
body  fluids  to  drink,  rub  or  inhale 
as  creams  or  nasal  sprays,  w  hen 
they  attended  a  Dorset  couple's 
'Therapy  Centre'  in  Stroud. 

Ken  Spelman  and  his  wife, 
Rosemary,  who  run  Signalysis,  in 
Amberley,  face  having  the 
premises  struck  off  the  pharma- 
ceutical Register  for  misconduct. 
Superintendent  pharmacist  Jas- 
mine Wells,  of  Theescombe, 
Amberley,  Stroud,  is  also 
accused  of  misconduct. 

David  Bradly,  representing  the 
Royal  Pharmaceutical  Society, 
told  its  Statutory  Committee  that 
the  clinic  was  set  up  in  Novem- 
ber, 1991,  as  a  registered  phar- 
macy. He  said  it  dealt  with  Sig- 
nalysis, or  Spagyrik  Therapy, 
where  patients  submit  samples 


An  alcoholic  pharmacist  was 
handing  out  potentially  danger- 
ous drugs  to  patients,  a  discipli- 
nary heaiing  heard  last  month 

Vinaykanl  Bhatt,  43,  of  Willes- 
den,  London,  clocked  up  the 
worst  ever  set  of  alcohol-related 
convict  ions  seen  by  the  Statutory 
Committee  of  the  Royal  Pharma- 
ceutical Society 

Mr  Bhatt,  who  had  been  work- 
ing as  a  locum,  was  sentenced  to 
a  total  of  three  months  imprison- 
ment and  was  disqualified  from 
driving  for  five  years  by  Brent 


of  blood  or  urine,  which  are  crys 
tallised  and  mixed  with  herbs. 

Mr  Bradly  said  the  process  was 
widely  used  by  doctors  in  Ger- 
many. Reginald  Habel,  a  qualified 
doctor  who  claimed  to  be  an 
expert  in  the  therapy,  said  the 
crystallised  urine  and  blood  dis- 
plays "immune  si  imulat  ing  pails". 

Dr  Charles,  medical  adviser  to 
the  ME  Association,  challenged 
the  claims  and  branded  il  as 
"absolute  quackery". 

The  full  allegations  are  that  tin- 
therapy  does  not  involve  supply 
of  products  generally  under- 
stood or  accepted  as  medicinal 
products;  the  provisions  of  Sec- 
tion 10  of  the  Medicines  Act  of 
1968  do  not  extend  to  permit 
activity  which  otherwise  would 
he  unlawful  and  which  consists 
of  the  promot  ion  of  products  as  a 
therapy  when  these  products  are 
not  recognised  as  efficacious 
medicinal  products  and  do  not 
consist  of,  or  include,  recognised 
medicinal  ingredients. 


Magistrates  Court  on  July  10, 
1995,  after  pleading  guilty  to  dri- 
ving a  car  while  unfit  through 
drink,  driving  with  excess  alco- 
hol and  failing  to  provide  a 
breath  specimen  when  stopped 
on  lour  separate  occasions  in 
March,  1995. 

Committee  chairman  Gary 
Rather  Q< '  said  Mr  Bhatt  was  to 
he  struck  off,  adding:  "There  is 
good  reason  to  believe  he  was 
drinking  during  lunch  breaks 
over  a  number  of  years. 

"The  drink-driving  is  not  by 


Also  that  the  association  of  the 
practice  of  Spagyrik  Therapy 
with  registered  pharmacy  pre- 
mises falsely  indicates  that  it 
constitutes  recognised  medical 
therapy  or  proven  efficacy; 
potential  patients  are  likely  to  be 
influenced  by  the  fact  that  the 
products  are  prepared  in  a  regis- 
tered pharmacy  by  or  under  the 
supervision  of  a  pharmacist. 

And  that,  unlike  other  comple- 
mentary medicinal  therapies,  it  is 
not  accepted  as  a  therapy  by  the 
Medicines  Control  Agency  and 
that  the  practice  of  the  therapy 
under  the  provisions  of  the  Medi- 
cines Act  1960  does  not  consti- 
tute proper  professional  conduct 
by  a  pharmacist. 

Philip  Gainsford,  representing 
Signalysis,  claimed  it  was  operat- 
ing within  the  law.  "There  is  no 
abuse  here,  only  bona  fide  use  of 
the  exemption,"  he  said  The 
hearing  will  reconvene  within 
three  months  to  hear  further 
medical  evidence. 


Boots  the  Chemists  has  been 
found  guilty  of  breaching  the 
Terms  of  Service  regulations  by 
Merton,  Sutton  &  Wandsworth 
Health  Authority. 

Boots  is  understood  to  have 
faxed  prescriptions  from  its  non- 
contract  Dog  Kennel  Hill  phar- 
macy to  its  Walworth  Road 
branch,  which  has  a  contract. 

The  HA  says  this  is  a  collection 
and  delivery  service,  which  did  not 
breach  section  4(  1 )  of  the  regula- 
tions but  did  breach  section  3(1) 
regarding  reasonable  promptness 
Boots  is  considering  an  appeal. 


any  means  the  end  of  it,  because 
in  1994,  there  were  11  drink- 
related  offences  he  was  arrested 
for,  with  drunk  and  incapable  a 
regular  charge." 

In  total,  between  May  26,  1992, 
and  February  5,  1996,  Mr  Bhatt 
came  to  the  attention  of  police  on 
:!.  !  occasions  lor  off  ences  of  drink- 
driving,  being  drunk  and  inca- 
pable, drunk  and  disorderly, 
breaching  the  peace,  driving  with- 
out due  care  and  attention,  failing 
to  provide  specimens  and  breach- 
ing a  County  Court  injunction. 


A  Pharmacy  Healthcare  Scheme 
leaflet  produced  for  last  year's 
Pharmacy  Week  has  been  re- 
printed at  pharmacists'  request. 
Additional  copies  of  the  How  to 
take  your  medicines'  leaflet  are 
now  available. 

'NHS  Handbook' 

The  National  Association  of 
Health  Authorities  and  Trusts  has 
launched  the  1996/97  edition  of 
the  NHS  Handbook'.  It  is 
available  from  NAHAT  at  £36.95 
(members)  and  £39.95  (non- 
members).  Fax:  0121  41411120. 

Hayfever  eyes 

The  British  Allergy  Foundation  is 
launching  a  Hayfever  Eyes 
Awareness  Day  on  June  11.  A  tips 
card  for  sufferers  is  available, 
supported  by  Fisons  from:  the 
Hayfever  Eyes  Information 
Service,  PO  Box  277,  High 
Wycombe,  Bucks  HP13  7SD. 

Blood  pressure  drops 

The  nation's  blood  pressure  is 
dropping.  The  mean  systolic 
blood  pressure  has  dropped  from 
139mm  Hg  in  1991  to  136mm  Hg 
in  1994,  according  to  the  1994 
Health  Survey.  The  Health  of  the 
Nation  target  is  133mm  Hg  by 
2005. 

Rising  scripts 

The  number  of  prescriptions 
dispensed  has  risen  from  337.4 
million  in  1984/5  to  462.2m  in 
1994/5,  an  average  of  3.7  per  cent 
per  year,  according  to  health 
secretary  Gerald  Malone  in  a 
Commons  written  answer. 

Rural  request 

Contractors  are  asked  to  let  the 
Pharmaceutical  Services 
Negotiating  Committee  know  of 
any  new  applications  for  doctor 
dispensing,  especially  in  market 
towns. 

GHP  going  live 

The  Guild  of  Hospital 
Pharmacists  is  going  live  on  the 
Internet.  Dr  Paul  Grassby,  of  the 
GHP,  hopes  the  site  will  cover  the 
Guild  and  Whitley  Council 
matters,  pay,  terms  and 
conditions  and  professional 
matters.  The  site  address  is: 
http://www.  net  I  ink.  co.  uk 
/users/stmarys 

Babymilk  latest 

The  European  Commission  says 
babies  are  unlikely  to  be  at  risk 
from  the  level  of  phthalates  found 
in  British  babymilks  (C&D  last 
week,  p753). 


NSAIDs  top  GP  drug  error  deaths 


Non-steroidal  anti-inflammatory 
drugs  are  the  leading  cause  of 
adult  deaths  due  to  GP  medica- 
tion blunders. 

( )ut  of25  deaths  attributable  to 
medication  mistakes  over  a  six- 
year  period,  NSAIDs,  followed  by 
opiates/analgesics  and  anti-coag- 
ulants, accounted  for  over  half  of 
cases,  says  a  report  by  the  Med- 
ical Defence  Union. 

An  analysis  of  the  790  claims 
settled  by  the  MDU  in  this  period 
revealed  that  the  largest  propor- 
tion, 25  per  cent,  arose  from  mis- 


takes in  prescribing,  monitoring 
or  administering  drugs. 

Steroids  were  the  drugs  most 
commonly  implicated,  usually 
through  prolonged  use  or  prob- 
lems arising  from  injection;  fol- 
lowed by  antibiotics  in  patients 
with  a  known  allergy;  contracep- 
tive failure  through  the  wrong 
depot  preparation  being  admin- 
istered or  failure  to  inform  the 
user  of  interactions  with  other 
drugs;  and  the  interactions 
between  anti-coagulants  and 
NSAIDs. 


roblem  leads  to  striking  off 
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PHARMACIST  PEN  PORTRAIT 


Atulkumar  Patel 


•  Qualified  in  1985  after  pre-reg 
at  Finstead  Chemists  in  Fulham, 
London,  and  graduating  from 
King's  College,  London. 

•  Career  Locumed  for  Under- 
woods in  London  for  three  years 
before  managing  Charmwise 
Pharmacy  in  the  Barbican.  In 
1001,  he  returned  to  locuming, 
but  decided  to  get  away  from  the 
capital  four  years  later  "because 
it  was  getting  too  aggressive  and 
ther  e  was  not  much  contact  with 
patients".  Moved  to  New  Quay  in 
Dyfed,  a  small  Welsh  fishing 
resort,  whose  population  shoots 
up  from  1,000  in  the  winter  to 
20.000  m  the  summer.  He  bought 
CES  &  E  May,  the  town's  only 
chemist  and  renamed  it  Central 
Pharmacy. 

•  Projects  The  shop  has  a  close 
working  relationship  with  the 
lot  al  surgery  and  is  in  the  process 
of  moving  to  new  premises  which 
will  bring  the  two  even  closer 
geographically.  At  Charmwise,  he 
was  involved  in  a  joint  project  by 
Camden  &  Islington  Family 
Health  Sen-ices  Authority  and 
Surgiehem,  looking  at  Nomad 
services  for  individual  patients. 
Atulkumar  was  also  one  of  the 
founder  members  of  the  Phar- 
macy Support  Group,  working 
closely  with  Royal  Pharmaceuti- 
cal Society  Council  member 
Hemant  Patel. 

•  Committees  Committee  mem- 
ber on  the  PSG  and  was  also  on 
the  committee  of  a  local  Asian 
community  group  in  London. 

•  Interests  Tennis,  travel  and 
"learning  to  swim  to  make  the 
most  of  the  sea". 

•  Outlook  on  life  "You  will 
never  get  anywhere  unless  you 
try.  You  have  got  to  take  a  chance 
at  things." 

•  Pharmacy  philosophy  "Ser- 
vice, service  and  service.  You 
can't  do  anything  without  this." 
However,  Atulkumar  would  still 
like  to  see  pharmacists  being  paid 
appropriately  for  it  with  a  "fairer 
slice  of  the  cake  between  multi- 
ples and  independents".  His  dis- 
appointment at  remuneration 
deals  was  the  reason  behind  his 
support  for  the  PSG  -  Charmwise 
closed  down  soon  after  he  left  for 
exactly  that  reason. 


New-look  SB 
going  down 
the  wrong 
way 

I  have  now  had  my  second 
visit  from  the  revamped 
Smithkline  Beecham 
salesforce  and  so  far  I  think  I 
preferred  the  more  laid-back 
approach  of  its  predecessor. 
The  new  system  reminds  me 
more  of  the  old  'Revlon' 
method  of  arrogance, 
assertiveness  and  high- 
pressure  salesmanship  rolled 
into  one  abrasive  package. 

This  last  visit  comprised  a 
deprecating  critical  analysis  of 
my  self-service  merchandising 
system  (I  have  always  had  a 
policy  of  offering  small 
manufacturers  a  fair  crack  of 
the  whip),  and  an  attempt  to 
sell  me  GSL  Hedex  Ibuprofen 
with  the  promise  of  £1.7 
million  of  advertising  support. 
It  was  soon  obvious  that  not 
only  were  we  not  talking  on 
the  same  wavelength  but  that 
our  differences  over  the  role 
of  community  pharmacy  and 
my  marketing  strategies  were 
irreconcilable. 

I  have  no  desire  to  actively 
promote  GSL  medicines  by 
self-service  or  to  destroy  my 
niche  markets  by  hiding 
minority  products  in  a  drawer. 
I  know  I  cannot  compete  head- 
on  with  multiples  and  do  not 
wish  to  be  told  how  I  should 
emulate  their  mass-market 
uniformity.  I  am  happy  with 
my  perverse  individuality  and 
will  not  be  changing  my 
marketing  policies  just  to  suit 
the  monopolistic  ambitions  of 
Smithkline  Beecham. 


SB  says  its  new  salesforce  is 
technically  superior  to  the  old, 
and  therefore  better  able  to 
deal  with  the  more  specialist 
nature  of  the  pharmacy 
market,  but  that  superiority 
has  to  be  tempered  by 
appreciation  of  my 
individuality  as  a  customer. 
Perhaps  my  problems  are  due 
more  to  a  clash  of  personality 
rather  than  deliberate 
company  policy,  but  so  far  I 
prefer  the  old,  more  relaxed 
approach  to  being  patronised 
by  some  young  marketing 
whiz  kid  with  a  degree. 

Let's  cut  out 
this  nonsense! 

I  assume  the  new  'PA' 
endorsement  on  an  FP10  in 
England  and  Wales  is  a 
blanket  authority  to  say  what 
has  been  reasonably 
dispensed,  whereas  a  'PC 
endorsement  should  only 
apply  to  an  individually- 
prescribed  item.  But  the  catch, 
according  to  the  latest 
National  Pharmaceutical 
Association  'Pink  Supple- 
ment', is  that  'PA'  only  applies 
to  the  new  1 12  patient  packs 
of  Rotacaps  and  that  we  will 
not  be  paid  if  these  prescrip- 
tions are  endorsed  'PC. 

What  a  ridiculous 
bureaucratic  solution  and 
once  again  a  demonstration  of 
the  cloud-cuckoo-land 
approach  that  Department  of 
Health  officials  have  to  the 
real  world.  I  am  a  professional 
person  conscientiously 
providing  the  best  service  to 
my  clients,  and  I  take  extreme 
exception  to  the  implication 
that  at  every  step  of  the  way  I 
am  trying  to  defraud  the  NHS. 

All  this  nonsense  of  'PC, 
'PNC  and  now  'PA'  should  be 
scrapped,  and  open 
endorsements  accepted  for 
changes  to  prescriptions 
which  ensure  the  patient 
receives  the  medicine  or  Drug 


Tariff  item  intended,  in 
reasonable  quantities  and  in 
accordance  with  ethical 
dispensing  practice. 

All  changes  should  be 
accompanied  by  the  signature 
of  the  supervising  pharmacist 
and  that  should  be  sufficient 
instruction  to  the  Prescription 
Pricing  Authority  for  accurate 
reimbursement.  What  could 
be  more  simple,  but  then  I  am 
only  a  poor  community 
pharmacist  trying  to  do  his 
best  under  increasing  duress! 

How  about  a 


bit  of  help? 


When  Distaclor  MR  was  first 
introduced,  it  was  enthusiast- 
ically used  for  a  few  weeks  by 
some  of  my  local  doctors,  who 
then  reverted  to  250mg 
capsules.  In  the  past  year,  Lilly 
has  been  successful  in  its 
promotion:  at  last  MR  is  the 
preferred  presentation  and  my 
use  of  250mg  has  subsided. 

This  is  understandable  as 
the  use  of  MR  aids  patient 
compliance  and  at  the 
moment  is  cheaper.  However, 
when  the  patent  for  cefaclor 
expires,  the  250mg  capsules 
will  be  considerably  cheaper 
and,  with  the  pressure  to 
prescribe  generically,  this 
position  could  quickly  be 
reversed.  Lilly  has  now 
decided  to  discontinue  both 
pack  sizes  of  250mg  capsules. 
By  the  time  cefaclor  is  freely 
available  generically,  the  MR 
form  will  be  the  only  one 
prescribed  and  Lilly  will  still 
control  the  market. 

Good  business  for  the 
company,  but  nowhere  in  its 
letter  is  there  any  indication  of 
how  I  am  to  dispose  of  my 
remaining  £60  of  Distaclor 
capsules.  The  company 
should  immediately  offer  to 
exchange  all  unexpired 
Distaclor  capsules  250mg  for 
the  MR  375mg  formulation. 
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New  hepatitis  A  vaccine  for  adults 


Avaxint  is  a  new  inactivated 
hepatitis  A  vaccine  for  active 
immunisation  of  adults  and  ado- 
lescents over  16  years. 

Manufacl  urer  Pasteur  Merieux 
MSD  says  its  advantages  over 
existing  hepatitis  A  vaccines  are 
the  small  volume  (0.5ml)  and  a 
rapid  protection  rate,  which 
makes  it  useful  for  travellers  pre- 
senting late  for  vaccination. 

In  trials,  94  per  cent  of  people 
had  protective  levels  of  antibod- 
ies after  two  weeks  and  100  per 
cent  after  four  weeks.  Projec- 
tions from  these  studies  suggest 
that  a  booster  dose  at  six  months 
will  protect  for  up  to  ten  years. 

The  i ire-filled  syringe  has  a 


shorter  and  thinner-gauge  needle 
than  previously  available  and  a 
peelable  label  can  be  attached 
directly  to  the  patient's  notes. 

The  side-effect  profile  is  simi- 
lar to  other  hepatitis  A  vaccines, 
the  most  frequent  adverse  reac- 
tions being  transient  local  pain, 
weakness,  myalgia/arthralgia, 
headache,  gastro-intestinal  dis- 
orders and  mild  fever. 

Avaxim  is  recommended  for 
travellers  to  areas  where  hepati- 
tis A  is  endemic  -  that  is  any- 
where outside  northern  and 
western  Europe,  North  America, 
Australia  and  New  Zealand.  Oth- 
ers at  risk  include  health  work- 
ers, day-care  workers,  homosex- 


ual men  and  drug  abusers.  The 
vaccine  is  given  intramuscularly 
into  the  upper  arm. 

Trials  are  being  carried  out  to 
see  if  Avaxim  can  be  given  as  the 
booster  if  another  vaccine  was 
used  for  the  first  dose.  Other 
inactivated  travel  vaccines  and 
immunoglobulin  can  be  injected 
at  the  same  time,  at  different 
sites  and  not  in  the  same  syringe. 

The  vaccine  contains  160  anti- 
gen units  of  inactivated  hepatitis 
A  virus  per  0.5ml  dose.  It  has  a 
shelf  life  of  two  years  and  must 
be  stored  in  a  refrigerator  (one 
syringe,  £21.60;  ten,  S216). 
Pasteur  Merieux  MSD  Ltd.  Tel: 
01628  785291. 


SB  targets  cold  sores  with  new  antiviral 


Vectavir  Cold  Sore 
Cream  (penciclo- 
ovir  1  per  cent  )  is 
a  new  Prescrip- 
tion Only  Medi- 
cine indicated  for 
the  treatment  of 
herpes  labialis. 

Manufacturer 
Smithkline  Beech- 
am  says  the  new 
product  is  the  first 
topical  antiviral  to 
show  clinical  ben- 
efit with  either  early  or 
treatment. 

Penciclovir  has  demonstrated 
in  vivo  and  in  vitro  activity 
against  herpes  simplex  viruses 
(types  1  and  2).  Once  inside 
virus-infected  cells,  the  penci- 
clovir molecule  is  rapidly  con- 
verted into  a  triphosphate,  its 


lale 


active  form,  which 
inhibits  replication 
of  viral  DNA  and 
persists  for  up  to 
12  hours. 

The  blocking  of 
viral  DNA  synthe- 
sis by  the  drug  is 
highly  specific-  for 
herpes  virus-infec- 
ted cells. 

In  clinical  stud- 
ies Vectavir  cream 
was  significantly 
better  than  placebo  at  reducing 
lesion-associated  pain,  as  well  as 
shortening  healing  time  and 
duration  of  viral  shedding.  It  has 
also  been  shown  to  be  active 
against  a  recently-isolated  aci- 
clovir-resistant  herpes  simplex 
virus  strain, 
'flic  recommended  frequency 


of  application  in  adults  (over  16 
years  of  age)  and  the  elderly  is  at 
around  two-hourly  intervals  dur- 
ing waking  hours.  Treatment 
sh<  >uld  be  started  as  ear  ly  as  pos- 
sible after  the  first  signs  of  infec- 
tion and  continued  for  four  days. 

The  cream  should  only  be  used 
on  cold  sores  on  the  lips  and 
around  the  mouth.  Particular 
care  should  be  taken  to  avoid 
application  of  the  cream  in  or 
near  the  eyes. 

As  penciclovir  is  poorly  ab- 
sorbed following  oral  adminis- 
tration, ingestion  of  the  entire 
contents  of  a  tube  is  unlikely  to 
produce  any  untoward  effects, 
apart  from  some  irritation  in  the 
mouth.  The  basic  NHS  price  for  a 
2g  tube  is  £4.20. 
Smithkline  Beecham  Pharma- 
ceuticals. Tel:  01707  325111. 


Caverject  lOmcg 


MEDICAL  MATTERS 


HELPS  leaflet 


Many  people  with  bowel 
problems  do  not  seek  the  advice 
and  treatment  fthey  need  for  fear 
of  having  a  rectal  examination, 
according  to  the  Medical 
Advisory  Service.  Preparation 
HELPS,  an  information  service 
supported  by  Whitehall 
Laboratories,  has  produced  a 
leaflet,  entitled  The  Inside  Story 
-  Understanding  Rectal 
Examinations'.  It  explains  when 
an  examination  may  need  to  be 
performed,  how  long  it  will  take 
and  what  will  happen.  Copies  of 
the  leaflet  are  available  from 
Whitehall  territory  managers  or 
by  calling  the  Preparation 
HELPSIine.  Tel:  0181  994  9874. 


Holidaymakers  risk  health  to  save  money 


British  holidaymakers  would 
risk  catching  disease  rather  than 
have  to  pay  for  travel  vaccina- 
tion, according  to  a  M(  >RI  survey 
of  over  2,000  adults. 

Three-quarters  of  those  sur- 
veyed said  they  would  avoid 
travel  vaccinations  altogether  if 
they  had  to  paj  for  them,  and  the 
same  number  felt  travel  vaccina- 
tions should  continue  to  be  pro- 
vided on  the  NHS. 

However,  the  perils  of  travel 
without  appropriate  vaccination 
were  not  widely  appreciated, 
with  as  many  people  saying  they 
were  aware  of  the  risks  as  those 
who  said  they  were  not. 


When  asked  if  they  were  pre- 
pared to  pay  for  a  full  vaccina- 
tion course  (hepatitis  A,  polio, 
typhoid  and  cholera),  87  per- 
cent said  they  would  if  it  was 
£10;  48  per  cent  if  it  was  £40;  and 
only  20  per  cent  if  it  cost  SI 40. 
Sixteen  per  cent  said  they  would 
choose  a  different  holiday  desti- 
nation if  the  cost  went  beyond  a 
certain  price. 

With  more  than  one  in  ten 
travellers  predicted  to  visit  a 
high-risk  area  this  year,  many 
(il's  fear  that  this  reluctance  to 
pay  for  vaccines  would  result  in 
an  increase  in  the  prevalence1  of 
tropical  diseases  in  the  UK. 


Pharmacia  &  Upjohn  has 
introduced  a  new  10mcg  pack  of 
Caverject  (alprostadil),  which 
should  make  dose  adjustment 
easier  (basic  NHS  price  £7.70). 
Another  recent  introduction  to  the 
Caverject  range  is  a  compact 
plastic  case  with  after-use  lock 
for  the  disposal  of  used  syringes. 
Pharmacia  &  Upjohn  Ltd.  Tel: 
01908  661101. 

Food  supplements 

Guidelines  recently  issued  by  the 
Royal  Pharmaceutical  Society 
advise  pharmacists  receiving 
prescriptions  for  products  avail- 
able both  as  licensed  medicines 
and  food  supplements  that  they 
should  dispense  the  licensed 
product  in  preference  to  the  food 
supplement.  Because  of  this,  the 
Department  of  Health  has  prop- 
osed to  give  advance  notice  in 
the  June  Drug  Tariff  that  folic 
acid  BP  400mcg  will  be  included 
in  Part  VIII  (Category  C),  based  on 
the  product  Preconceive. 


Act-HIB  DTP,  the  new  four  in  one 
childhood  vaccine  from  Pasteur 
Merieux,  offers  protection 
against  H  Influenzae  type  B  and 
not  type  D  as  originally  stated  in 
the  company's  news  release. 

Smallpox  stocks 

The  last  remaining  stocks  of 
smallpox  virus  held  in  research 
centres  in  the  Russian  Federation 
and  the  US  are  to  be  destroyed  in 
June,  1999.  Global  eradication  of 
smallpox  was  declared  in  1980 
and  stocks  of  the  virus  have 
gradually  been  reduced. 


Extra  cuppas 


Two  extra  cups  of  tea  a  day  may 
be  all  that  is  needed  to  help 
prevent  some  kidney  diseases. 
This  is  the  central  message 
behind  the  National  Kidney 
Research  Fund's  month-long 
Great  British  Tea  Festival. 
According  to  consultant 
nephrologist  Dr  John  Bradley, 
dehydration  can  be  a  factor  in 
ailments  as  diverse  as  headache 
and  constipation,  as  well  as 
cystitis  and  more  serious  kidney 
infections.  Everyone  should  drink 
at  least  ten  cups  of  fluids,  such 
as  water,  tea  or  other  low-sugar 
soft  drinks,  every  day,  but  at  the 
moment  the  national  average  is 
just  eight  cups. 


m 
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Encourage  your 

customers  to  try 


effec  ts  for  yourselj 


Complan,  the  complete  meal  in  a  drink,  has  been  relaunched.  The  past  6  months  has  already  seen  a  sales  increase  of  8%  and  Complan 
continues  to  dominate  the  meal  replacement  market  with  a  63%  share.  Now,  however,  we're  unveiling  a  £1  million  relaunch  package 
that  includes  everything  from  advertising  to  consumer  promotions.  Which  means,  if  you  are  well  stocked  up,  sales  are  sure  to  en|oy 
an  even  bigger  boost.  So  next  time  a  customer  feels  run  down,  suggest  they  try  Complan.  It  should  do  you  both  the  world  of  good 


MEDIHEALTH 


WE'RE  HERE 
FOR  YOUR 
WELL  BEING 


SERVICE 


NATIONWIDE 
COVERAGE 


we  operate  out  of  four 
distribution  centres;  London, 
East  Midlands,  Manchester  and 
North  East  England 


we  have  one  of  the  largest  retail 
pharmacy  salesforces  in  the  UK, 
supporting  all  the  UK's  leading 
community  pharmacists 


CHOICE 


PRICE 


we  carry  a  comprehensive  product 
portfolio  -  imported  ethicals,  branded 

generics,  commodity  generics  and 
OTC  products,  including  an  extensive 
range  of  Norton  and  Cox  generics 


our  aim  is  to  help  ^\ 
you  increase  your  profitability  and 
enhance  your  margins  by  offering  a 
wide  range  of  products  at 
excellent  prices 


WANT  TO  FIND! 
OUT  MORE  ? 


Dduct  ^ 


to  find  out  more  about  our  product 
portfolio  simply  call  0800  525998 
to  talk  to  one  of  our 
L  telesales  people 


COUNTERpoints 

Baby  accessories  are  a  soft  touch  for  Heinz 


Inter-active  display 
for  Allereze 

An  inter-active  counter 
display  unit  for  the 
Allereze  allergy  range  has 
been  introduced  by 
Intercare  Products. 

Designed  to  sit 
alongside  the  pharmacy 
till,  the  top  half  of  the  unit 
doubles  as  a  prescription 
signing  pad.  It  comes 
complete  with  an 
attached  prescription 
signing  pen,  clip  to  hold 
prescriptions,  sticky  tape 
dispenser  and  stapler  for 
sealing  prescription  bags. 

The  compact  unit  also 
works  as  an  allergy 
selector  -  the  sufferer 
inputs  their  allergy 
symptoms  to  receive 
advice  on  which  product 
from  the  Allereze  range 
would  best  suit  their 
needs. 

Intercare  Products  Ltd. 
Tel:  01734  790345. 


Heinz  is  making  its 
debut  in  non-food  baby 
products  with  the  launch 
of  Baby  Basics  -  a  range 
of  brightly-coloured 
baby  feeding 
accessories. 

This  nine-strong  line- 
up makes  extensive  use 
of  a  soft  touch  Flexisoft 
plastic  material,  which  is 
designed  to  be  gentle  on 
the  baby's  hands  and 
mouth. 

The  range  comes  in 
three  segments  which 
are  differentiated  by  the 
colour  of  the  packaging. 

For  babies  from  four 
months  onwards,  the 
four  weaning  items  - 
bowl,  spoons,  weaning 
set  and  first  tumbler  - 
come  in  mauve  pack 
colours. 


Packaged  in  red,  I  lie 
feeding  range  for  babies 
from  seven  months 
onwards  comprises 
bowl,  cutlery,  feeding  set 
and  Ihree  steps  trainer 
cup.  A  play  and  splash 
mat  comes  in  a  green 
pack 

Packaging 
incorporates  a  Flexisoft 
'touch  button'  which 


allows  mothers  to  'feel 
the  difference'.  Retail 
prices  range  from  £1.99- 
£5.49. 

"A  Heinz  infant 
feeding  accessories  line 
represents  a  natural 
complement  to  our  food 
business,"  says  Heinz 
category  manager,  Mar  io 
Salvatori.  "The  £23 
million  weaning/feeding 


accessories  market  is 
showing  healthy  growth 
;il  7.5  per  cent  year  on 
year,"  he  adds. 

I  [einz's  support  for  the 
range  will  include  tailor- 
made  promotions  in 
pharmaceutical  retail 
sectors.  In-store  activity 
for  the  launch  focuses 
(  hi  1  leinz  and  Fat  ley's 
baby  food.  Permanent 
on-pack  couponing 
features  a  '£0.10  off  next 
purchase'  of  any 
Heinz/Farley's  baby 

food. 

Sampling  activity 
includes  a  programme  in 
conjunction  with  two 
leading  nationwide 
restaurant  chains  from 
this  month  onwards 
H  J  Heinz  Co  Ltd.  Tel: 
0181  848  2193. 


Soft  'n'  chewy  supplements 


Seven  Sims  has 
relaunched  Berries  as 
new  Chewables,  with 
improved  flavours  and 
softer,  easier  to  chew 
shells.  The  new  range 
comprises  Choc-mint 
Calcium  capsules  plus 
vitamin  D,  Forest  Fruits 
Zinc  capsules  plus 
vitamin  C,  Orange  & 
Grapefruit  Iron  capsules 


(HEWABU 

Iron 

fins  VIWSIINt 


plus  vitamin  C  and  Black 
Cherry  Vitamin  C 
capsules.  Prices  range 
from£2.75-£3.39  for  30 
capsules. 

The  range  is  being 
supported  by  educational 
leaflets,  in-store 
sampling  and  point  of 
sale  material. 
Seven  Seas  Ltd.  Tel:  01482 
375234. 


New  micro  garlic  tablets 


Larkhall  Green  Farm  is 
introducing  a  new  Super 
Concentrated  One-a-Day 
Garlic  supplement  to  the 
Cantassium  range  of 
micro  vitamins  and 
minerals. 

This  odour-controlled 
supplement  offers  the 
equivalent  of  more  than  a 
whole  clove  of  garlic  in 


each  saccharin-sized 
tablet. 

Packaged  in  a  pocket- 
sized  click  pack,  it  retails 
at  £3.38  for  60  tablets. 

Further  additions  to 
the  Cantassium  Micros 
range  are  planned  for 
this  autumn. 
Larkhall  Green  Farm.  Tel: 
0181  8741130. 


Stronger  image  for  Paramol 


Seton  Healthcare  will  be 
launching  a  new  pack 
design  for  Paramol 
Tablets  in  July. 

It  will  display  the 
product's  ingredients, 
paracetamol  and 
dihydrocodeine.  It  also 
features  a  distinctive 
new  Paramol  logo. 

Increased  trade  and 
consumer  activity  is 
planned  for  this  year. 
•  Paramol  is  one  of  the 


fastest 
growing 
strong 
anal- 
gesics in 
the 

pharmacy 
over  the 
counter 
marketplace 
(IMS  MAT 
Febt  liars 
L996). 
Seton 


Healthcare  Group  pic. 
Tel:  0161  654  3000. 


Pharmacy  boost  for  M  plasters 


Free  swimsafes  and 
bottles  of  Cuticura 
handwash  are  being 
offered  with  3M  Health 
Care  plaster  ranges  this 
summer,  in  a  promotion 


exclusive  to  independent 
pharmacies. 

Packs  of  45  Comfort 
Strips  plasters  are 
banded  with  a  50ml  bottle 
of  Cuticura  Anti-bacterial 


handwash.  Packs  of  45 
Active  Strips  plasters  are 
banded  with  a  swimsafe. 

Shelf  talkers  are 
provided  with  all  orders 
of  six  packs  or  more  from 
each  range.  Both 
products  are  currently 
being  supported  by  a 
consumer  sampling 
programme. 
•  3M  Health  Care 
Comfort  Strips  and  Active 
Strips  are  now  sold 
through  Scholl  Consumer 
Products'  pharmacy 
salesforce. 
Scholl  Consumer 
Products  Ltd.  Tel:  0158? 
482929. 
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COUNTERPOINTS 


Vichy  launches  oil- 
free  moisturiser 


Vichy  has  introduced  a 
new  lightweight,  oil-free 
moisturiser  which  is 
ideal  for  the  summer. 

Vichy  Thermal  S  Oil- 
Free  Fluid  is  designed  to 
provide  intensive  daily 
hydration  with  a  matt 
finish.  It  combines  Vichy 
thermal  spa  water  and 
natural  moisturising 
serine. 

The  product  is 
formulated  with  the 
filter  Mexoiyl  SX  to 
protect  the  skin  against 
short-wave  UVA  rays 
(SPF4). 

Vichy  recommends 
this  product  for 
sensitive  skins. 


Packaging  is  in  a 
50ml  plastic  hot  tie  ft 
with  twist-off  cap 
(£9.75). 

•  A  novel  new 
deodorant  with 
a  sensory 
applicator  has  been 
developed  by  Vichy. 

Deodorant  Dermo- 
Tolerance  (£4.95  for 
150ml)  has  been  created 
to  ensure  long-lasting 
deodorant  elfii  ienc\  as 
well  as  optimum  care  for 
sensitive  skin. 

The  sensory 
applicator  is  an  aerosol 
with  a  soft  blue  domed 
top.  When  pressed  into 
the  armpit,  the 


deodorant  formula 
diffuses  through  the 
dome. 

The  formulation 
contains  a  lower 
concentration  of  alcohol 
(52  per  cent)  than  most 
aerosols,  as  well  as  a 
soothing  agent 
(octoxyglycerin). 
Cosmetique  Active  (UK) 
Ltd.  Tel:  01235  526747. 


Small  is  beautiful 
for  Addiction 


Initially  launched  as  a 
limited  edition  pack, 
Elida  Faberge's  20ml 
bottle  of  Addiction  has 
now  become  a  permanent 
addition  to  the  women's 
variants  in  the  fragrance 
range. 

Comments  Jackie 
Rado,  Addiction  category 
trade  manager  for  Elida 


Faberge, 
"Women, 
in 

particular, 
like 

smaller- 
sized 

bottles  because  they  fit 
easily  in  any  handbag." 

Retailing  at  £4.95,  the 
20ml  size  also 


encourages  trial  among 
consumers. 

Elida  Faberge.  Tel:  0181 
481  6000. 


Johnson's  bath  time  Baby 


Johnson's  Baby  is 
introducing  two  new 
bath  time  products. 
Available  from  July, 
Breatheasy  Bath  and 
Soothing  Bath  are 
designed  to  help 
unblock  nasal 
congestion  and  sooth< 
irritated  infant  skin. 

Breatheasy  Bath 
cnines  in  a  light  green 
200ml  bottle  (np 
£2.99)  and  is  mild 
en<  >ugh  l<  >r  infants 
from  six  months 
u]  iwards. 

( Combining  natural 
decongestants 
rosemary,  eucalyptus  and 
menthol  it  helps  to 
relieve  babies'  blocked 
nasal  passages  so  they 
can  sleep  more  easily. 

Johnson's  Baby 
Soothing  Math  is 


soothing      U  haby 

uifh%ZL*  breatheasy 
bath 


200  rail 


designed  to  soothe  sore, 
irritated  infant  skin. 
Formulated  with 
camomile,  it  is  mild 
enough  to  use  on 
newborns  and  delicate 
skin,  it  is  ph-balanced 


and  free  from 
preservatives. 

Soothing  Math  will 
come  in  a  yellow 
version  of  the 
Johnson's  Baby  Bath 
in ii i le  and  is 
available  in  two 
sizes  :iO()ml  ( ri  p 
£2.35)  and  500ml 
(£2.99). 

Marketing  support 
totalling  over  £1.5 
million  has  been 
invested  in  the  new 
products.  Tc )  begin  in 
late  autumn,  it  will 
feature  Soothing 
Math  in  a  national  TV 
ad  campaign  and 
Breatheasy  Bath  in 
mother  and 
baby/parenting 
magazines. 

Johnson  &  Johnson  Ltd. 
Tel:  01 628  822222. 


Cold  sore  protection 
from  Zovirax 


Warner  Wellcome  is 
rolling  out  an  extensive 
summer  promotional 
campaign  this  month  for 
Zovirax  Cold  Sore  Cream. 

Focusing  on  the  theme 
of  summer  sun'  as  a 
major  source  of  cold 
sores,  the  campaign 
includes  a  pharmacy 
support  package  and  a 
nationwide  consumer 
education  programme 
aimed  at  cold  sore 
sufferers,  many  of  whom 
are  unaware  that  UV  light 
is  one  of  the  key  triggers 
of  cold  sores. 

Set  to  run  until 
September,  the  campaign 
is  part  of  a  £7  million 
support  programme  for 
the  brand.  It  includes 
new  P0S  material,  a 
counter  unit 
containing  an 
eight-page 
Summer  Sun' 
consumer 
information 
leaflet;  a 
Summer 
Sun'  window 
card;  shelf 
edgers  and 
display 
packs  of  the 
product. 

The 

leaflet  contains  advice  on 


summer  cold  sore 
prevention  and  treatment, 
and  contains  a  quiz 
offering  customers  the 
chance  to  win  one  of 
1,000  exclusive  Z- 
branded  garden  parasols. 

The  campaign  is  also 
backed  by  an  in-store 
competition  offering 
pharmacists  the  chance 
to  win  a  holiday  in  the 
Caribbean  or  Indian 
Ocean. 

Holding  81.2  per  cent  of 
the  cold  sore  cream 
market  value,  Warner 
Wellcome  expects  an 
increase  in  usage  from 
the  6.3  million  sufferers 
currently  not  treating. 
Warner  Wellcome 
Consumer  Healthcare. 
Tel:  01 495  750049. 


ON  TV  NEXT  WEEK 


Andrews:  All  areas 


Bazuka:  C,  CAR 


FJeconase:  C4,  C,  A,  HTV 


Centrum:  C4 


Colgate-Palmolive  Soft  &  Gentle:  All  areas 


Gentle  Touch:  All  areas 


Gillette  Series  Pacific  Light:  All  areas 


Ibuleve:  C4 


Macleans  Bicarb  Soda  toothpaste:  All  areas 

Imodium:  All  .iroas  except  CTV,  GMTV  FSW  

Otex:  C )  

Pepcid  AC:  U,  STV,  B,  G,  C,  HTV,  W,  LWT,  TT  

Predictor:  CAR  

The  Wrigley  Company/Sugar  Free  Brands:  All  areas 

Toepedo:  B,  G,  Y,  TT,  C4  

GTV  Grampian,  B  Border,  BSkyB  British  Sky  Broadcasting, 
C  Central,  CTV  Channel  Islands,  LWT  London  Weekend, 
C4  Channel  4,  U  Ulster,  G  Granada,  A  Anglia,  CAR  Carlton, 
GMTV  Breakfast  Television,  STV  Scotland  (central), 
Y  Yorkshire,  HTV  Wales  &  West,  M  Meridian,  TT  Tyne  Tees, 
W  Westcountry 
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Lynx  kicks 
off  with  £2m 
campaign 

Elida  Faberge  is  investing 
in  a  it—  million  advert  ising 
campaign  to  snpporl  I  he 
launch  of  Lynx  Skin 
Systcmc's  I  )aily  Face 
Moisturiser  For-  Men. 

The  campaign  will  r  un 
throughout  tin*  monlh 
and  kicks  off  with  a  -!()- 
second  TV  commercial, 
emphasising  the 
importance  of  skin 
protection  lor  men. 

Liverpool  soccer  star 
Jamie  Redknapp  will 
endorse  the  brand 
throughout  the  summer 
and  autumn  months  in  a 
i> li  1  ;">.( X K )  press  campaign 
that  will  feature  in  major 
men's  consumer  and 
spoil  magazines. 

Jane  Aspinall,  category 
trade  manager  for  male 
toiletries  at  Flida 
Faberge,  says:  "The  TV  ad 
and  the  Jamie  press  ads 
should  increase 
awareness  of  the  brand." 
Elida  Faberge.  Tel:  0181 
481  6000. 


Oil  of  Ulay  cleansers  offer  anti-ageing  benefits 


( )il  of  Ulay's  new  Daily 
Renewal  Cleansing 
range  is  the  first  mass- 
market  cleanser  with  an 
'anti-ageing'  positioning. 
All  three  products  are 
designed  to  "help 
reduce  the  appearance 
of  fine  lines  while 
effectively  cleansing  the 
skin". 

Daily  Renewal 
Cleansing  Milk  (200ml, 
S3. 49)  combines  Ulay 
cleansers  and  Skin 

Pond's  gets 
makeover 

Elida  Faberge  is 
relaunching  the 
cleansers  and  premium 
moisturisers  in  its 
leading  skin  care  range, 
Pond's. 

The  programme 
involves  revised 
packaging  with  clearer 
communication  on  the 
front  of  all  packs.  The 
skin  care  formulations 
and  prices  remain 


Renewal  Complex, 
which  gently  (Jean  and 
exfoliate  as  well  as 
moisturising  the  skin. 

Daily  Renewal  Toner 
(200ml,  £3.49)  contains 
pro-vitamin  B5,  which  is 
said  to  enhance  the 
natural  renewal  process 
of  skin  cells,  and  Skin 
Renewal  Complex. 

Unlike  traditional 
toners,  Oil  of  Ulay's  non- 
alcoholic formulation 
has  been  shown  to 


9  % 


moisturise  the  skin, 
rather  than  diving  it. 

I  >aily  Renew  al 
Facewash  ( L50ml,  £3.49) 
is  a  non-lalhering  soap- 
free  formulation  of  Skin 
Renewal  Complex  and 
micro  heads,  which 
gently  exfoliate  the 
surfac  e  skin  cells.  It 
removes  dirt,  oil  and 
make-up  without 
overdrying  the  skin  or 
making  il  feel  greasy. 

All  three 


unchanged. 
The  range  has  been 


simplified  into  three 
sections,  Day  Care,  Night 
Care  and  Special  Care, 
with  a  detailed 


products  have  been 
dermatologically  tested 
and  are  suitable  for  use 
on  all  skin  types  excepl 
sensil  ive. 

( Consumers  are 
advised  on  pack  of  a 
free  personalised  skin 
■  are  ad\  ice  line,  manned 
by  an  <  >il  of  I  Jay  beauty 
consultant ,  on  0800 
708708. 

Procter&  Gamble 
(Health  &  Beauty  Care) 
Ltd.  Tel:  01932  896000. 


explanation  on  each 
product  pack  of  how  and 
when  to  use  each 
variant,  plus  general  skin 
care  advice. 

The  line-up  of 
formulations  has  also 
undergone  a  name 
change.  The 
Performance'  element, 
originally  a  sub-brand 
of  the  moisturiser 
collection,  has  been 
replaced  with  Pond's' 
to  present  consistent 
branding  across  the 
range. 

Elida  Faberge.  Tel:  0181 
481  6000. 


Take  a  look  at 
Olrivlne  Antistin 


Otrivine 


Wj.EYE  DROPS  FOR 

HAYFEVER 


CIBAMsion 

Ophthalmias 


CIBA  Vision  Ophthalmics, 
Flanders  Road, Hedge  End, 
Southampton,  SO30  2LG  England 


OTRIVINE -ANTISTIN  ABRIDGED  PRESCRIBING  INFORMATION 

Preseniaiion  fytornetanine  Hydrochloride  bp  005*  «ft  and  antnoiirte  sulphate  0  5*  m/vwtt  Benzaftonum  Chloride  Pn  Eur 0.01%    as  a  preservative  Also  contain;  Done  iod,  ttaotwwS&Stii.  sodium  tetraborate  2nd  water 
Uses  For  temporary  Kiel  ol  redness  and  Idling  ol  Hie  eye  due  id  seasonal  and  perennial  allergies  such  as  hay  lew,  oraSerfflrduetobousedW  Dosage  and  administration  AMs  l  or  2  drops  <n5tTled  2-3  bmes  per  flay  into 

the  conjunctival  sac  Children  5-12  rears  and  tie  eldert,-  Nospecn.c  studies  ha^e  t>een  performed  n  these  patents  DwtOpOSSttesysteRK  effects  caution  must  bCMffiisedand  the  dosage  redjiedtt  1  drop  instilled  2-3  tomes  per  day  The  eye  drops  shotiM  not 
the  age  ol  5  years  When  necessary,  mydnatocs  or  miotics  may  oe  administered  srmurmneously  *m  05r,-ine-Aj7ti;tjn  Eye  Drops  Coirtra-indicaUons.  Warnings,  etc  CWa-atficationi  rfypersensrovrty  to  any  of  Dm  eornponeffls  ol  Ite  lotmrliton  Presence  ol  nar 
use  ot  monoamine  ondase  RNbMon  wittim  the  last  1 J  days  Use  wrm  contact  lenses  ot  any  type  Precautions  in  patents  who  are  receding  medtcaton  lor  nyperrer^on  cntic  trrcgulaflDes,  tiyuatfiyrarjism  di  dia&e'es  me  tn  parficuiai :  wCrw  should  6e  ?ie; 
Observed  m  patients  with  retevant  previous  eye  disease  or  surgery  Not  smtao'e  tor  pafe-ns  s^e'-cg  ';-:t,  n  :.,".<;'        t=c  Resound  congestHftfray  loCovi  continued  use  Infawnattorr  arising  from  infection  sV^u-d  receive  appropriate  an 

pregnancy  ind  lactation  Not  recommended  unless  considered  essential  Drug  Interactions  None  reported  S*  effects  Slight  transient  local  sEngiro  may  occur  Very  cccai'onaiiv  blurred  vision  headache and dTOwsrness  Oiertosage  There  is  no  wpenenc?  cl 
8665.  0002  PA  Number  5826/1  ClBA  Vision  Ophtnaimics.  Flanders  Road.  Hedge  End.  Southampton.  SO30  2LG  England  Basic  NHSGMS  pnee  Q  J9.  IR  £3  49  Legal  Category  0  Oa'e  ot  prepara'cn  March  1996  CV0  Ret  287 


bacterial  ftsrapn  Use  n 
overdosage  pl  Kumm 
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COUNTERPOINTS 


Agfa  promotes 
CTX  value  pack 

Agfa  is  driving  sales  this 
summer  with  a  value  pack 
for  its  CTX  100  process- 
paid  film.  The  on-going 
promotion  offers 
consumers  two  colour 
films  for  £12.99  -  a  saving 
of  £4.99  on  normal  prices. 

To  emphasise  the 
promotion,  Agfa  has  put 
together  a  range  of 
support  material.  This 
includes  POS  material  to 
encourage  impulse 
purchase  and  a  show  card 
which  outlines  the  main 
features  of  CTX  100,  with  a 
sleeve  to  enable  easy 
display. 

Agfa-Gevaert  Ltd.  Tel:  0181 
560  2131. 

Sight  for  sore  eyes 

Many  people  do  not 
realise  that  eye  lotions 
have  to  be  thrown  away  a 
few  weeks  after  opening, 
says  Brodie  &  Stone.  The 
company  is  introducing  I- 
Uoc,  a  preservative-free 
eye  lotion  presented  in 
single-dose  ampoules 
containing  enough  to 
bathe  both  eyes.  The 
ampoules  can  be  stored 
unopened  for  two  years. 

The  main  ingredient  is 
distilled  witch  hazel  13 
per  cent  v/v.  An  eye  bat  h 
is  included  (5  x  1  ()ml 
ampoules,  £3.29;  1(1  x 
15ml,  £4.99). 
Brodie  &  Stone  pic.  Tel: 
0171  278  9597. 


Duracell  Powercheck 
available  now 


Duracell's  new 
Powercheck  batteries, 
featuring  an  on-cell 
gauge-type  tester,  are 
now  available. 

The  introduction  of 
Powercheck  will  appeal 
to  all  consumers  who 
want  to  know  how  much 
power  is  left  in  their 
battery 

The  new  batteries  are 
available  initially  in  the 
AA  size  and  will  be 
recognisable  by  the 
distinctive  green  and 
yellow  Powercheck 
logo.  The  rrp  (£3.96) 
remains  unchanged. 


Glyn  Harper, 
Duracell's 
marketing 
director,  says, 
"Powercheck  is  a 
milestone  for 
the  battery 
market." 

Duracell's 
Powercheck  AA 
four-packs  will  be 
displayed  alongside  the 
rest  of  the  range  where 
the  previous  packs  were 
sited. 

Duracell  will  be 
implementing  its 
product  launch  with  pre- 
Christmas  TV 


advertising,  beginning  in 
October,  and  then 
extending  the 
Powercheck  range  to 
triple  A,  C  and  D 
batteries  in  spring,  1997. 
Duracell  (UK)  Ltd.  Tel: 
01293  517527. 


US  baby  food  range  builds 
its  UK  distribution 


The  American  Beech-Nut 
baby  food  range  is  now 
being  imported  into  the 
UK  by  The  Country 
Market. 

Suitable  for 
vegetarians,  the  range 
comes  in  three  stages  (for 
babies  from  around  four 
months)  and  is  fully 
kosher. 

Promotional  support 
includes  leaflets,  posters, 
shelf  talkers  and  a  free 


weaning  guide.  UK 
stockists  will  also  have 
the  opportunity  to  enter  a 
competition  to  win  a  trip 
to  the  US. 

Distribution  is  currently 
limited  to  the  Greater 
London  and  Greater 
Manchester  areas 
through  Colorama 
Pharmaceuticals. 
Colorama 

Pharmaceuticals  Ltd.  Tel: 
0181  7951616. 


Total  care  for  athlete's  foot 


For  athlete's  fool 
sufferers,  Seton 
I  [ealthcare  has 
introduced  Mycota 
( 'omplete  Treatment 
Pack. 

Designed  to  provide  all 
that  is  needed  to  treat 


and  prevent  athlete's 
foot,  the  new  pack 
contains  2.rig  of  Mycota 
cream  and  70g  of  Mycota 
powder.  It  retails  at 
£4.09. 

Seton  Healthcare  Group 
pic.  Tel:  0161  654  3000. 


Seven  Seas  launches 
Korean  Ginseng 

Seven  Seas  is  launching 
the  new  one  a  day  tiOOmg 
Korean  Ginseng  capsule. 

Sales  of  ginseng,  an 
emerging  line  within  the 
supplements  market, 
grew  by  16  per  cent  to  £4 
million  in  H>!Ni. 

Seven  Seas  Korean 
Ginseng  (30,  £5.59)  will 
be  supported  by  a 
promotional  campaign, 
including  sampling  in  the 
women's  press,  and  in- 
store  POS  material. 
Seven  Seas  Health  Care 
Ltd.  Tel:  01 482  375234. 


More  power 
for  Braun 
Oral-B  range 

Braun  Oral-B  has 
introduced  a  new  range  of 
electrical  plaque 
removers. 

The  D9  Ultra  range 
incorporates  greater 
speed  (an  extra  1,000 
oscillations  per  minute) 
and  a  power  tip  indicator 
brushhead  designed  to 
improve  interdental 
cleaning. 

The  D9  Stop-Go  Timer 
features  two  brushheads 
and  storage  power 
(£64.99);  the  D9  Personal  a 
single  brushhead  (£49.99). 

The  new  D9  Ultra  range 
will  be  supported  by  a 
£1.5  million  launch 
campaign  from  October  to 
December.  Point  of  sale 
material  is  available. 

New,  too,  is  the  Braun 
Oral-B  D7  Kids  Plaque 
Remover,  which  is 
designed  to  help  children 
improve  their  oral  health 
(£49.99). 

Braun  (UK)  Ltd.  Tel:  01932 
785611. 


New  Colgate  campaign  is  brush  strokes  ahead 


( lolgate-Palmolive  is 
supporting  Colgate  Total 
Fresh  Stripe,  its  new 
premium  toothpaste, 
with  a  heavyweight 
advertising  and 
promotional  package  for 
the  trade  and  consumers 
this  summer. 

To  stimulate  consumer 
interesl  the  ( Colgate  Total 
'brushing  that  works 


between  brushings' 
advertisement  returns 
nationally  to  television 
screens  in  a£1.2  million 
advert  ising  campaign, 
running  from  mid-June 
1 1 1  mid-July. 

In  addition,  there  is  a 
national  poster 
campaign,  featuring  two 
brushes,  one  topped  with 
a  short  line  of 


toothpaste,  the  other 
with  a  line  of  Colgate 
Total  Fresh  Stripe,  that 
extends  across  the  page, 
with  the  message 
'Outstrips  other  stupes'. 

The  campaign  is  part 
of  a  £12.1  million  spend 
behind  the  ( 'olgate 
toothpaste  range  this 
year. 

A  mailshot  sent  to 


pharmacies  last  week, 
offering  the  pharmacist 
up  to  £7  cash-back  with 
their  first  order  of 
Colgate  Total  Fresh 
Stripe,  is  intended  to 
cater  for  the  consumer 
demand  generated  by  the 
media  campaign. 

Rebecca  Phelps, 
commercial  category 
manager  for  oral  care  at 


Colgate-Palmolive,  says, 
"All-round  support  of 
Colgate  Total  Fresh 
Stripe  will  reinforce  the 
brand,  which  now  claims 
12  per  cent  of  the 
toothpaste  market  share, 
and  is  expected  to  grow 
in  brand  volume  by  27 
per  cent  in  the  first  year." 
Colgate-Palmolive  Ltd. 
Tel:  01 483  302222. 
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With  less  than  three 
months  to  go,  plans  for 
the  new-look  Chemex 
are  well  under  way 

New   is  the  word    A  new 
venue,  a  new  live  demon- 
stration area,   new  dis- 
plays, new  seminars  and 
workshops,    and  new 
incentives  are  all  shaping  up  to 
make  this  Chemex  better  than 
ever. 

Over  60   companies   have  4 
already  confirmed  that  I  hey 
will  be  exhibiting  at  Chemex 
'96.  The  UK's  biggest  annual 
pharmacy   show   is   being  J 
held  at   the  first   Of  those 
'news'  -  the  new  venue, 
Olympia  2,  west  London  -  on 
September  1-2. 

As  well  as  all  the  new  items, 
the  traditional  Chemex  high- 
lights of  product  launches  and 
big  company  names  will  also  be 
there.  Procter  &  Gamble,  Phar- 
macia Ipjolin,  Smithkline 
Beeeham  Consumer  Healthcare, 
Crookes  Healthcare,  Goldshield 
Healthcare,  Sterwin,  APS  Berk, 
Allergan  optical,  3M,  Bausch  & 
bomb  l"K  and  Agfa-Gaevert  have 
already  all  signed  up. 

Sponsored  by  Chemist  & 
Druggist  with  support  from  the 
National  Pharmaceutical  Associ- 
ation, the  new-look  exhibition, 
now  in  its  L4th  year,  will  include 
two  floors  of  innovations:  from 
pharmaceuticals  to  beauty  and 
healthcare,  bom  business  ideas 
to  seminars. 

"Chemex  encompasses  two 
basic  elements."  says  exhibition 
organiser  Rebecca  Start.  "On  the 
business  side,  there  will  be  a  lot 
of  promotional  discounts,  prod- 
uct launches,  and  pharmacists 
will  be  able  to  speak  directly  to 
the  manufacturers. 

"The  second  element  is  more 
an  educational  one.  We  have  had 
a  lot  of  feedback  from  pharma- 
cists who  are  pre-registering.  We 
hope  to  incorporate  their  re- 
quests into  the  seminars  and 
workshops." 

These  are  two  of  the  new 
elements    for   this  year's 
Chemex.   The  workshops, 
sponsored    by    Procter  & 
Gamble  and  Ceuta  in  con- 
junction   with    Chemist  & 
Druggist,  Community  Phar- 
macy and  Beauty  Counter, 
have  been  set  up  to  cover  topi- 
cal items  of  interest. 

The  purpose-built  exhibitor 
seminal'  theatre  will  allow  for 
presentations  with  audience  par- 
ticipation ll  is  hoped  that  the  fol- 
lowing subjects  will  be  featured 
over  the  two  days: 

•  retail  security 

•  patient  pack  dispensing 

•  'David  &  Goliath'  -  how  to 
work  in  harmony  in  the  face  c 
competition  from  the  multiples 

•  information  technology  (IT) 


International 
Pavilion 


Countdown 

to  Chemex 


•  a  commercial  ap- 
proach to  alternative 
therapy. 

Interest  is  already 
mounting  in  the  exhibi- 
tion -  at  last  Sunday's 
NPA  75th  anniversary 
show,  more  than  260 
pharmacists  took  the 
opportunity  to  pre-reg- 
ister  for  Chemex. 

One   of  this  year's 
incentives  to  pre-register  is  a 
prize  draw.  By  saving  time  and 
registering  now  for  the  event, 
you  could  win  a  new  computer 
for   voui  busi- 


CHEMEX 


1-2  September  1996 

OLYMPIA  2 

London  »  England 


ness.  The  Pentium  120 
Multimedia  P< ',  worth 
over  SI, 400,  could  be 
yours. 

If  you  are  not  lucky 
enough  to  win  the 
computer,  AM  Mar- 
keting is  sending  pre- 
registered  visitors  a 
complimentary  pack 
of  Tru-Alo  products, 
worth  S23.25,  and  gi\ 
ing  them  the  chance  to  win  a  hi  >l 
iday  in  Australia. 


Demonstration  area 


NPA  Village  is  one  of  the  success 
liil  features  earned 
over  from  prev  ious 
shows.  This  will  gi\  i ■ 
members  (and  poten- 
tial   members)  the 
chance  Lo  find  out 
w  hal  i  he  associal  ii  >n  is 
loing. 

Il  will  alsi  i  c  il'I'er  a 
f(  iruill  w  here  yi  in  can 
ask  for  ad\  ice  or  offei 
Wta  your  opinion  on  NPA 
SBS&  it    -i   In  isnii  'ss 

j^tt  mailers 

Tin1     I  ni  ernal  ional 
I  'a\  iln  hi  and  I  he  denu  >n- 
p£'  st  rat  ion    island   are  Iwo 
at eas  creal i •< I  s| iccially  f< ir 
lis  year.  The  Pavilion  has 

been    set     Up    because  of 

grow  ing  ov  erseas  interest  in 
the    increasingly  lucrative 
I  K  pharmacy  market .  h  will 
give  visitors  the  chance  to  see 
w  hat  is  new  in  I  he  |  iharinai  \ 
world  oulside  the  I  K 
The    demonstration  island 
will  allow  beauty  and  health- 
care (  i  »mpani< 's  to  present  I  hen 
products,   with  a  chance  for 
audience    participation.  The 
seven  counter  stands  will  allow 
visitors  to  see  bow   the  new 
products  can  be  used  or  pro 
moted  in  the  pharmacy. 

To  tempt  you  to  lake  advan- 
tage of  the  many  special  promo- 
tions and  oilers  exclusive  to 
Chemex,  visitors  are  being 
offered  a  voucher  book  to  add  to 
the  savings  Every  exhibitor  is 
being  encouraged  to  participate 
in  this  voucher  scheme. 

Ms  Start  says  thai  pharmacists 
and  exhibitors  have  welcomed 
the  mi  »ve  back  to  a  mi  ire  central 
London  site.  (  Hympia  2  is  easy  to 
reach  by  public  transport. 

There    are    London  I'nder- 
ground  stations  at   both  Hails 
Court   (District   and  Piccadillj 
lines)  and  Kensington  Olympia 
( 1  (istrict  line)  -  which  alsi i  has 
i  railway  station,  served  by 
trains  on  the  Intercity  Man- 
chester,   Birmingham,  Cat- 
wick.   Brighton   and  Dover 
lines.    The    organisers  are 
loping  to  confirm  a  special 
family  ticket  price  with  rail 
companies.  Alternatively, 
you  can  reserve  a  place  at 
■  2,100-space  car  park. 
For  visitors  on  the  Sun- 
ly,  there  will  be  a  creche 
I  organised  activities 
lor  children   up   to  10 
years  old. 

So,   if  you  haven't 
dreadj    sent   in  your 
pre-regist  ration  card 
for  ( 'hemex  '96,  now  is 
the  time.  Contact  the 
registration  hotline 
on  01304  614644.  Any 
new  exhibitors  win  i 
haven't    booked  a 
stand,  should  ci  intact  Jane 
Stratford    at    Miller    Freei  tan 
Exhibitions  on  0181  302  8585. 
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:WS  FROM  GERMANY 


As  many  as  1.000  German  phar- 
macists have  been  caught  in  the 
crossfire  in  a  battle  for  the  lucra- 
tive slimming  preparations  mar- 
ket. Even  though  the  argument 
was  between  two  manufacturers 
of  dietetic  products,  every  phar- 
macist, was  warned  by  the  law- 
yers of  one  company  that  if  they 
did  not  pay  £500  in  legal  costs  by 
February  9,  1996,  they  could  face 
a  fine  of  around  £2,600. 

The  story  began  with  an  appar- 
ently innocent  telephone  call  to 
pharmacies  enquiring  whether 
they  could  supply  an  obscure 
product.  Vita  Natura  Diet,  said  to 
be  made  in  England  and  mar- 
keted in  Luxembourg. 

Since  its  name  appeared  in  the 
German  tariff  of  licensed  medic- 
inal products,  most  pharmacists 
said  yes,  although  few  had  ever 
heard  of,  or  actually  stocked  it, 
and  not  a  single  sale  was  made. 

The  caller  turned  out  to  be 
enquiring  on  behalf  of  a  company 
called    Jeunique  International 


Doctors  win  reprieve 
over  disease  coding 

The  start  date  for  compulsory  use 
of  the  Internat  ional  Classificat  ion 
of  Diseases  (C&D  February  10) 
has  been  postponed  until  Janu- 
ary, 1998,  following  outright 
opposition  from  the  country's 
general  practitioners. 

Until  1008,  use  of  the  coding 
system  will  be  voluntary  and  the 
previous  system  of  writing  diag- 
ni  ises  out  in  full  may  continue 

hi  the  meantime,  a  working 
party  will  examine  ways  to  make 
the  system  easier  to  use  and  a 
representative  number  of  med- 
ical practices  and  hospitals  will 
lake  part  in  a  six-month  trial 
stalling  in  .January  next  year. 

However,  accusations  that  use 
of  the  coding  system  infringes 
data  protection  laws  have  been 
firmly  rebutted. 


(Germany),  which  alleges  that 
Vita  Natura  Diet  does  not  contain 
the  minimum  specified  amounts 
of  protein  and  carbohydrate 
required  by  German  regulations 
for  dietary  foods  intended  for 
use  as  a  meal  or  as  part  of  a  slim- 
ming diet. 

Jeunique  has  advertised  a  diet 
of  identical  composition  in  a  fit- 
ness magazine  which  it  proposes 
to  sell  directly  to  the  public.  This 
product  is  not  listed  in  the  <  !er- 
man  tariff. 

The  next  stage  in  the  saga 
came  when  the  hapless  pharma- 
cists received  a  letter  from  a 
Munich  firm  of  solicitors  acting 
on  behalf  of  Jeunique,  accusing 
pharmacists  of  behaviour'  associ- 
ated with  unfair  competition, 
demanding  a  declaration  that 
they  would  stop  selling  Vita 
Natura  Diet  forthwith  as  it  con- 
travened German  regulations 
and  also  requesting  payment  of 


After'  a  year  of  collaboration  by 
pharmacists  and  doctors,  the 
first  German  study  of  the  con- 
cept of  pharmaceutical  care 
began  on  April  1  in  Augsburg. 

Respiratory  diseases  -  in  par- 
ticular asthma  -  have  been  cho- 
sen to  test  the  idea  that  intensi- 
fied advice,  instruction  and  mon- 
itoring by  pharmacists  can 
improve  the  quality  of  life  of  the 
patients  and  strengthen  the  con- 
tact between  pharmacists  and 
their  medical  colleagues. 

Pharmacists  are  to  teach 
patients  how  best  to  use  sprays 
and  spacers,  reassure  them 
about  the  diagnosis  and  therapy, 
and  explain  their'  drug  treatment 
with  them. 

Tire  aim  is  to  improve  under- 
standing about  asthma  therapy 
and  reduce  problems  of  compli- 


legal  fees  incurred  in  issuing  the 
warning. 

Regardless  of  whether'  Jeu- 
nique is  correct  about  the  con- 
tents of  this  product,  the  first 
concern  of  pharmacists  was 
whether  a  simple  reply  to  a  tele- 
phone enquiry  could  be  regarded 
as  offering  an  illegal  substance 
for  sale,  when  they  had  never 
ordered,  seen,  stocked  or  han- 
dled it!  Pharmacists  also  won- 
dered why  they  should  be  in  the 
fr  ont  line  instead  of  the  compa- 
nies fighting  it  out  in  the  courts. 

Fortunately,  assistance  for 
phar  macists  came  in  the  form  of 
a  temporary  injunction  obtained 
by  a  Ger  man  association  for  pro- 
tection against  criminal  business 
activities  that  prevented  any  fur- 
ther harassment  of  pharmacists 
by  Jeunique,  In  addition,  orre 
regional  association  of  pharma- 
cists has  also  succeeded  in  legal 
action  against  the  company. 


ance  and  misuse  of  the  adminis- 
tration devices. 

Advice  will  be  given  in  the 
pharmacy  and  noted  on  a  report 
form.  With  patient  consent,  the 
form  is  sent  to  the  doctor. 

The  patient  and  doctor'  then 
|i  mills  decii  le  v\  hetliei  lire  ad\  ice 
given  by  the  pharmacist  was 
helpful.  The  pharmacist  may  be 
asked  to  give  further  advice  or 
assistance. 

The  recording  process  may  be 
time-consuming  (incidentally,  no 
mention  is  made  of  any  payment 
to  staff  participating  in  the 
study!),  but  lire  organisers  of  the 
study  believe  it  is  essential  to 
enable  a  scientific  evaluation  of 
the  results. 

It  is  also  hoped  it  will  serve  to 
foster  closer  ties  between  the 
two  healthcare  professions. 


Crusader  runs 
into  trouble 

The  German  pharmacist  who 
started  a  one-man  crusade  last 
summer  against  expensive  prod- 
ucts of  dubious  medical  efficacy 
with  the  eye-catching,  if  some- 
what crude,  slogan  'Crap  of  the 
month'  (C&D  September  2)  is 
being  sued  for  damages. 

Tire  manufacturer  of  one  of  his 
targets,  the  shark  cartilage  prepa- 
ration Shark-fit  is  claiming  dam- 
ages of  590,000,  as  well  as  costs  of 
at  least  545,000. 

The  pharmacist  is,  however, 
receiving  considerable  support  in 
his  fight  for  survival.  Even  the 
president  of  ABDA,  the  umbrella 
organisation  of  German  pharma- 
cists, has  pledged  his  personal 
financial  support,  but  stated  that, 
for  legal  reasons,  ABDA  itself 
cannot  do  so. 

The  regional  branch  of  pharma- 
cists in  the  man's  home  state  of 
Hessen  and  individual  pharma- 
cists have  set  up  lighting  funds  to 
save  him  from  financial  nun 
should  he  lose  the  case,  and  mes- 
sages, overwhelmingly  of  support 
for  his  actions,  have  flooded  in. 

Stimulated  by  his  attempt  to 
alert  the  public  to  products  of 
questionable  benefit  to  health, 
the  Hessen  chamber  of  pharma- 
cists has  recently  established  a 
drug  testing  foundation  to  investi- 
gate dietary  supplements  and 
OTC  preparations.  This  founda- 
tion will  receive  all  the  donations 
intended  to  help  the  pharmacist  if 
he  wins  his  court  battle. 

At  a  press  conference  launch- 
ing the  foundation,  it  was  pointed 
out  that  an  increasing  number  of 
products  had  been  introduced 
into  the  grey  zone  between  medi- 
cines, food  supplements  and  diet- 
ing aids,  in  some  cases  accompa- 
nied by  misleading  advertising 
which  confused  the  public. 

Well  known  pharmacologists 
and  other  experts  have  already 
declared  their  willingness  to  par- 
ticipate in  the  work  of  the  foun- 
dation, which  the  organisers 
hope  will  draw  support  -  both 
moral  and  financial  -  from  other 
regions  of  the  country  arrd  maybe 
even  ABDA  itself. 


A  cautionary  tale,,, 

A  true  story  illustrating  the  con- 
tinuing need  for  a  pharmacist's 
advice  when  handing  over  pre- 
scribed medicines. 

A  German  lady  complained  to 
the  pharmacist  that  the  long 
white  tablets  she  thought  were 
too  big  to  swallow  spoilt  the  taste 
of  her  cup  of  coffee  when  she  dis- 
solved them  in  it.  No  prizes  for 
guessing  what  they  were! 


Pharmaceutical  care  tested 
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Visitors  to  the  National 
Pharmaceutical 
Associations  75th 
anniversary  show  in  St 
Albans  got  more  than 
they  bargained  for  last 
Sunday.  In  addition  to  the 
50-odd  exhibitors  packed 
into  the  Alban  Arena, 
there  was  a  question  and 
answer  panel,  surgery 
sessions  and  tours  of  the 
NPA's  headquarters.  And, 
if  that  wasn't  enough, 
there  was  also  blazing 
sunshine  and  street 
entertainers 


The  National  Pharmaceuti- 
cal Association  could  not 
have  wished  for  a  more 
perfect  day  for  its  anniver- 
sary show.  The  warm 
weather  and  blazing  sunshine 
helped  to  draw  the  crowds  to 
leafy  St  Albans,  which  was  also 
holding  its  annual  town  celebra- 
tions that  same  weekend. 

NPA  director  Tim  Astill  and 
chairman  Peter  Jenkins  wel- 
comed the  mayor  and  mayoress 
of  the  City  and  District  of  St 
Albans  to  the  show  marking  the 
NPAs  75th  anniversary.  They 
w  ere  later  presented  with  a  Delft 
apothecary  jar  as  a  memento  of 
1 1  leu  visit. 

NPA  surgery  sessions  were 
held  throughout  the  day,  with 
board  members  taking  it  in  turn 
to  answer  members'  queries. 
( )ne  of  (he  busiest  areas  of  the 


NPA  surgery  ...  Board  members  Gerald  Alexander  (far  left).  East  London 
&  Essex  region,  and  Hemant  Patel  (far  right).  East  Anglia  region,  set  up 
a  clinic  at  the  Pharmacy  Today  stand  to  give  advice  on  a  range  of 
business  and  professional  issues.  First  appointments  went  to  John 
Relevy  and  Joe  Moses  from  Templars  Chemists  in  north  west  London 


THI  PROI'KII  IARY  ARTICLES 
HMD!  ASSOCIA1ION 
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Pharmacist  Barry  Wilson  and  his  wife  and  business  partner,  Margaret, 
are  this  year  celebrating  30  years  of  running  Wilsons  Chemists  in 
Derby.  They  stopped  off  at  the  Proprietary  Articles  Trade  Association 
stand  to  chat  to  its  director,  Gerry  Harraway  (standing).  They  told  him 
how  they  were  taking  an  active  stance  on  Resale  Price  Maintenance 
by  writing  to  their  local  MP 


Showdowi 


show  was  the  stage  set  of  shop- 
fitters,  where  the  NPA  pharmacy 
planning  team  was  on  hand  to 
give  free  consultations. 

Around  200  visitors  took  up 
the  chance  to  go  on  guided  tours 
of  Mallinson  House,  which  were 
planned  throughout  the  day.  But 
those  after  more  action-packed 
entertainment  needed  to  look  no 
further  than  the  Alban  Arena 
courtyard,  where  the  Regenera- 
tion Theatre  Company,  fronted 


by  Mr  Astill  s  son  and  daughter, 
sang  and  danced  the  lazy  Sunday 
afternoon  away. 

Mr  Astill  says:  "There  was  a 
very  friendly,  family  atmosphere 
to  the  day.  Although  attendance 
levels  were  down  on  our  1991 
show,  the  positive  and  apprecia- 
tive comments  from  visitors  and 
exhibitors  indicated  that  this  was 
our  most  successful  and  enjoy- 
able yet." 

Away  from  the  hubbub  of  the 


The  mayor  and  mayoress,  reverend  councillor  Robert  Donald  and  his 
wife,  Elaine,  are  welcomed  to  the  NPA  show  by  the  Association's 
chairman,  Peter  Jenkins  (far  left),  and  director,  Tim  Astill  (far  right) 


Manpower 
questioned 
at  the  NPA 

There  is  a  manpower  prob- 
lem, although  a  lot  of  the 
evidence  is  anecdotal, 
believes  Tim  Astill,  direc- 
tor of  the  National  Phar- 
maceutical Association. 

Mr  Astill  was  speaking  at  a 
question  and  answer  session 
held  in  the  afternoon.  Deputy 
director  John  D'Arcy  and  Valda 
Elson  from  the  personnel  and 
employment  section  completed 
the  panel  of  NPA  officers. 

Mr  Astill  added  that  the  NPA 
will  be  meeting  the  Royal  Phar- 
maceutical Society  and  heads  of 
the  schools  of  pharmacy  to  see  if 
there  really  is  a  problem,  or 
whether  employers  are  just  not 
offering  enough  money. 

Factors  affecting  manpower 
are  extended  hours  and  women 


taking  career  breaks,  he  said. 
The  level  of  pay  may  not  be  a  fac- 
tor, however,  as  jobs  that  are 
being  advertised  with  no  salary 
mentioned,  or  jobs  that  are  re- 
advertised  with  a  higher  salary, 
are  not  getting  many  inquiries. 

"The  answer  is  not  necessarily 
to  recruit  more  undergradu- 
ates," he  said.  "There  has  been 
an  increase  in  the  intake  of 
undergraduates,  but  there  has 
not  been  a  proportionate  gradu- 
ate output.  There  is  a  greater 
dropout  rate  with  the  falling 
standards  of  A  levels." 

"Locum  agencies  are  finding 
locum  rates  are  going  through 
the  roof,"  said  Mr  D'Arcy.  This 
has  been  a  complete  reversal 
since  1992,  he  added.  "The  new 
positions,  such  as  pharmacy 
adviser,  are  providing  a  new  out- 
let for  pharmacists  and  is  just 
part  of  a  drift  away  from  com- 
munity pharmacy,"  he  said. 

Although  the  only  complete 
figures,  which  are  kept  by  the 
RPSGB,  indicate  that  everything 
is  all  right,  Mr  D'Arcy  said: 
"Something  is  going  wrong,  and 
the  situation  seems  worse  this 
summer." 

Asked  about  the  Dunnington 
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show,  NPA  board  member  Gra- 
ham Delves  ( East  Sussex  &  Kent 
region)  was  at  MaJlinson  House 
answering  questions  being  put  to 
him  by  BBC  Southern  Counties 
radio  presenter  Adrian  Love  on 
child  safety  in  the  home. 

The  programme,  which  was 
being  broadcast  live,  wanted  Mr 
Delves  to  advise  listeners  on 
know-how  to  keep  medicines 
safe  at  home. 

"Adrian  Love  is  an  asthmatic 


and  he  wanted  to  know  how  peo- 
ple can  watch  out  for  tilings  that 
are  not  readily  identifiable  as 
medicines,  such  as  inhalers  and 
vitamins,"  said  Mr  Delves. 

Mr  Delves  advised  listeners  to 
lock  medicines  away  from  the 
reach  and  sight  of  children;  teach 
them  not  to  play  with  medicines; 
warn  them  not  to  swallow  any 
thing  that  was  unfamiliar;  and 
stressed  that  pharmacists  were 
the  medicines  experts. 


The  Royal  Pharmaceutical  Society  stand  attracted  those  wanting  to 
find  out  about  the  latest  offerings.  John  Ferguson  (second  right), 
secretary  and  registrar  of  the  Society,  was  on  hand  to  speak  to  visitors 


On  the  inside  ...  tours  of  Mallinson  House  and  its  gardens  proved 
popular  with  members  and  their  families,  who  were  curious  to  see 
how  the  NPA  was  run  on  a  day  to  day  basis 


A  race  to  the  finish  ...  visitors  to  the  Chemist  ADruggist stand  revved  up 
their  engines  for  a  chance  to  win  an  Xrayser  clock.  Meanwhile,  the 
C&Dleam  was  answering  questions  on  a  wide  range  of  topics 


From  left:  the  National  Pharmaceutical  Association's  Valda  Elson,  Tim 
Astill  and  John  D'Arcy  at  the  Q&A  session.  Mr  Astill  welcomed  the 
audience  to  the  "claustrophobic  bunco  booth",  which  was  hosting 
the  creche  for  the  rest  of  the  day 


decision  and  the  so-called 
'Clothier  loophole'  {Chemist  & 
Druggist  May  25,  p714),  Mr 
Astill  said  that  the  law  should  be 
obeyed  until  it  was  changed.  In 
Northern  Ireland,  pharmacists 
have  recently  seen  the  limit 
extended  from  one  mile  to  five 
kilometres.  He  suggested  that 
pharmacists  should  agree  with 
doctors  that  the  drafting  is 
sloppy,  and  negotiate  to  extend 
dispensing  limits  in  rural  areas. 


The  judicial  decision  to  consider 
shopping  malls  as  neighbourhoods 
(C&D  June  1,  p753)  was  "perverse", 
said  Mr  Astill.  There  have  been  more 
than  five  definitions  of  'neighbour- 
hood', he  added. 

"Definitions  vary  and  it  is  up  to 
the  judge's  opinion,"  said  Mr 
D'Arcy.  "A  High  Court  ruling  is 
not  binding,  and  can  go  higher," 
he  continued,  but  he  queried  the 
judge's  arguments  for  this  defin- 
ition of  neighbourhood. 


The  NPA  is  preparing  to  fight 
to  retain  Resale  Price  Mainte- 
nance in  the  courts,  although  Mr 
Astill,  who  is  also  chairman  of 
the  public  relations  sub-commit- 
tee of  the  Community  Pharma- 
cists' Action  Group,  hopes  that 
the  Office  of  Fair  Trading  will 
not  take  it  that  far. 

Describing  Asda  as  a  "distract- 
ing irrelevance",  he  said  that  the 
profession  "is  in  a  phoney  war-  at 
the  moment"  over  RPM.  He  was 
not  surprised  that  the  OFT  was 
reviewing  the  situation  follow- 
ing the  appointment  of  a  newr 
director. 

There  are  two  hurdles  in  the 
review,  he  explained.  The  first  is 
that  the  OFT  must  show  there 
has  been  a  material  change  in 
the  market  since  the  1970s.  To 
counter  this,  the  NPA  would 
have  to  show  there  had  been  no 
change,  or  that  pharmacists 
were  more  dependent  on  propri- 
etary medicines  than  in  1970. 

Tire  second  hurdle  would 
come  if  the  OFT  decided  to  pro- 
ceed. This  would  then  have  to  be 
fought  in  court,  said  Mr  Astill. 
Anticipating  this,  the  NPA  have 
commissioned  a  resear  ch  group 
to  collect  data  on  the  number  of 


pharmacies  that  would  be  at  risk 
and  the  number  that  would  close 
with  the  removal  of  RPM. 

After  the  ending  of  the  net 
book  agreement,  "the  book  mar- 
ket has  grown,  but  at  the 
expense  of  margins",  he  said. 
"The  medicines  market  will  not 
grow,  so  trade  will  be  taken  from 
other  businesses  instead." 

Although  the  RPM  decision  is 
not  a  parliamentary  matter,  Mr 
Astill  stressed  the  importance  of 
pharmacists  writing  to  their 
MPs.  The  OFT  works  under  the 
Government,  so  getting  MPs' 
support  will  create  pressure  to 
influence  the  OFT,  he  explained. 

The  audience  was  reminded  of 
the  problems  in  transferring  a 
business,  where  solicitors  often 
forget  about  staff  in  the  transfer. 
If  that  happens,  Mr  Astill  said  the 
NPA  would  like  to  hear,  as  it  may 
be  necessary  to  take  legal  advice 
against  the  solicitor  for  not  giv- 
ing good  counsel. 

Ms  Elson  said  that  when  a 
business  is  bought  as  a  going 
concern,  purchasers  must  take 
on  the  staff  with  all  their  rights 
and  obligations.  "Members 
should  check  with  the  NPA  - 
quite  a  knotty  area,"  she  3; 
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PA  to  produce  disease 
management  protocols 


The  National  Pharmaceutical 
Association  is  to  prepare  disease 
management  protocols  incorpo- 
rating pharmacist  involvement  in 
managed  care. 

There  was  considerable  con- 
cern at  the  May  Board  meeting 
about  the  effects  of  managed 
care  in  North  America  and  it  was 
agreed  that,  if  managed  care 
were  to  come  about  in  Britain, 
considerable  effort  would  need 
to  be  made  to  ensure  that  com- 
munity pharmacists  were  fully 
consulted  and  involved 

The  NPA  will  also  be  respond- 
ing to  a  discussion  paper  on  dis- 
ease management  from  the  NHS 
Executive. 

Doc  tor  co-operatives  The  NPA 

is  advising  members  not  to  con- 
tract to  supply  medicines  to  GP 
co-operative  groups  which  pro- 
vide an  emergency  out  of  hours 
medical  service. 

Some  co-operatives  suggest 
pharmacists  will  supply  the  em- 
ergency medicines  at  their  own 
cost  to  the  co-operatives  for 
onward  supply.  Prescriptions 
would  be  issued  to  the  pharma- 
cist by  doctors  in  the  co-opera- 
tive only  after  the  medicine  had 
been  supplied.  The  Board  was 


Calling  all  sales  reps 

I  am  addressing  my 
comments  to  all  readers  who 
are  sales  representatives  or 
have  been  so  engaged. 

The  Commercial  Travellers' 
Benevolent  Institution  is  a 
well  funded  charity  to  assist 
in  the  welfare  of  members  of 
our  profession  who  find 
themselves  in  financial  need. 
These  people  are  in  many 
cases  unaware  of  us,  and 
without  your  assistance  we 
find  it  most  difficult  to  identify 
them. 

I  am  appealing  to  you, 
active  selling  men,  to  search 
your  minds  and  identify 
present  and  past  sales 
representatives  or  their 
widows  who  have  fallen  on 
hard  times.  These  people 
could  be  in  desperate  need, 
and  we  need  to  know  who 
they  are  to  be  of  assistance. 

With  the  demise  of  our 
kindred  associations,  we  now 
lack  the  network  of  informed 
intelligence  letting  us  know  of 
representatives  and  their 


concerned  that,  unless  the  phar- 
macist is  contacted  on  every 
occasion  by  the  doctor,  the  sys- 
tem would  be  unlawful. 
Cancer  care  The  NPA  express- 
ed support  for  the  Society's 
model  on  good  pharmaceutical 
cost  in  providing  cancer  services 
in  the  community.  For  instance, 
the  establishment  of  specialist 
'cancer  care'  pharmacies  which 
would  stock  and  supply  drugs 
and  equipment.  But  the  Board 
suggested  an  increase  in  the 
range  of  available  Drug  Tariff 
equipment,  dressings  and  appli- 
ances, the  loan  of  specialist 
equipment,  such  as  syringe  dri- 
vers and  nebulisers,  and  greater 
involvement  in  hospital  admis- 
sion planning.  The  Board  empha- 
sised to  the  Society  the  impor- 
tance of  adequate  remuneration. 
Manpower  It  was  agreed  that  a 
further  meeting  be  held  with  rep- 
resentatives of  the  Society  and 
the  schools  of  pharmacy  to  dis- 
cuss the  problem  and  the  partic- 
ular difficulties  likely  to  arise  as 
a  result  of  the  'fallow'  year. 
Information  department  The 
Board  welcomed  and  appr  oved  a 
five-year  business  plan  for  the 
NPA    information  department. 


The  plan  included  the  use  of  the 
latest  electronic  technology  for 
maintaining  and  accessing  infor- 
mation, continuous  update  of 
staff  skills  and  knowledge, 
improved  distribution  of  infor- 
mation leaflets  and  other  litera- 
ture and  investigation  into  ways 
of  generating  additional  income. 
Competition  law  reform  The 
Board  is  to  respond  to  a  consulta- 
tion document  from  the  Depart- 
ment of  Trade  and  Industry  which 
suggests  the  present  arrangements 
for  tackling  unfair  competitive 
practices  are  unsatisfactory,  that 
the  Restrictive  Practices  Court 
should  be  replaced  by  a  specially- 
constituted  Tribunal  and  that  the 
powers  of  the  director  general  of 
Fair  Trading  should  be  signifi- 
cantly enhanced. 

The  Board's  reply  will  refer  to 
the  need  to  retain  Resale  Price 
Maintenance  on  proprietary 
medicines,  will  argue  that  the 
public  interest  should  be  main- 
tained as  the  major  criterion  for 
considering  practices  which 
might  be  regarded  as  uncompeti- 
tive and  that  the  current  excep- 
tions for  professional  rules 
should  be  extended  to  apply  to 
pharmacists. 


LETTERS 


families  in  reduced 
circumstances. 

We  also  need  to  increase 
our  list  of  voluntary 
subscribers  to  the  fund  (£5 
per  annum  would  be 
sufficient  on  standing  order) 
and  become  a  governor  of  the 
Institution. 

Please  send  on  any 
recommendations  you  might 
have  and  we  will  look  into 
them. 

Colin  Sayles 

Chairman,  Commercial 
Travellers'  Benevolent 
Institution.  Tel:  0116  247  8647, 
fax:  0116  247  8116 

Vigilance  necessary  in 
generic  prescribing 

Although  the  principle  of 
generic  prescribing  is 
generally  laudable,  resulting 
in  obvious  cost  advantages, 
there  are  occasions  where 
clinical  and  pharmaceutical 
factors  dictate  that  a  specific 
brand  be  consistently  utilised 
for  an  individual  patient. 


Clearly,  prescribing  by 
proprietary  name  should  not 
be  widespread,  rather 
reserved  for  situations  where 
dangerous  sequelae  might 
result  from  changes  in  brand 
or  formulation.  Prescribing 
the  immunosuppressant 
cyclosporin  serves  as  such  an 
example,  where  at  present 
less  than  20  per  cent  of 
prescriptions  are  written  for 
branded  products. 

The  newly-modified 
formulation  of  cyclosporin 
(Neoral)  has  produced  a 
marked  improvement  in 
absorption  and  bioavailability 
profiles  compared  to  the 
conventional  formulation 
(Sandimmun).  These 
improvements  have  led  to  the 
transfer  of  many  transplant 
patients  to  the  new 
formulation. 

However,  there  are  now 
risks  that  incorrect 
prescription  or  supply  of 
conventional  cyclosporin  for 
the  newer  formulation  might 
result  in  graft  rejection 
through  under- 


Barnet  travel  bags 

Travellers  in  Barnet  are  getting 
ready  for  their  holidays  with  a 
free  travel  health  bag  from  the 
borough's  80  pharmacies. 

The  50  'Have  fun,  be  safe,  be 
worldwise'  travel  kits  contain 
humorous  postcards  with  advice 
on  sun  awareness,  safe  sex  and 
travel  jabs,  as  well  as  condoms 
and  high-protection  sunscreen. 

The  focus  is  exclusively  on 
pharmacies  this  year.  Barnet 
Health  Authority  spokesperson 
Mary  Crawford  explains:  "Infor- 
mal feedback  from  last  year 
revealed  that  pharmacists  were 
best  placed  to  give  travel  health 
advice  and  we  feel  pharmacies 
are  very  accessible." 


Essex  cares  for  skin 

Pharmacists  in  North  Essex  are 
to  receive  training  in  skin  care  as 
part  of  a  sun  awareness  health 
promotion  campaign. 

The  North  Essex  Health 
Authority's  'Shift  to  the  shade'  ini- 
tiative involves  pharmacists  dis- 
tributing consumer  leaflets  and 
participating  in  training  courses 
with  dermatologists  later  this 
month. 

The  local  pharmaceutical  com- 
mittee hopes  the  project  will  be 
the  starting  point  for  closer  liai- 
son between  the  LPC  and  the 
health  authority's  health  promo- 
tion team.  Already  discussions 
are  under  way  on  a  pharmacy 
health  promotion  pilot  project, 
with  a  meeting  set  for  early  next 
ii  ii  ml  h 


immunosuppression 
subsequent  to  reduced 
bioavailability.  Conversely, 
inappropriate  prescription  of 
Neoral  instead  of  the 
conventional  Sandimmun 
might  result  in  serious 
infection  resulting  from 
unintentional  over- 
im  mu  nosuppression. 

These  problems  have  been 
recognised  by  the 
manufacturer  and  the 
licensing  authorities,  which 
have  recently  effected 
changes  in  the  licences  for 
these  agents,  indicating  that 
prescriptions  for  cyclosporin 
are  best  written  by  specific 
proprietary  name. 

In  situations  where 
transposition  of  non- 
equivalent  formulations 
might  occur,  the  vigilance 
and  timely  intervention  of 
the  primary  care  pharmacist 
will  be  of  life-saving 
importance. 
Dr  J  Marriott 
Clinical  services  manager, 
Birmingham  Heartlands 
Hospital 
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Afo  f  Aor  hay f ever  eyes 


Opticrom  Allergy  Eye  Drops  are  your  pharmacy  brand  leader  with  over 
54%*  of  the  hayfever  eye  treatment  market.  In  tact.  Opticrom  has  led 
the  way  since  launch,  echoing  the  success  of  the  original  Rx  brand. 

This  season  Opticrom  means  even  more  business,  with  a  massive 
campaign  featuring  radio,  women's  magazines  and  national  press 
advertising,  plus  eyecatching  point-of-sale  support  to  help  keep 
sales  on  top. 

For  orders,  point-of-sale  materials  or  details  of  our  'display  to  win' 
competition,  call  01323  534000.  or  contact  your  Fisons  represen- 
tative. When  you  stock  and  recommend  Opticrom,  you're  opening 
your  eyes  to  success. 

Opticrom 

*  ALLERGY  EYE  DROPS 

Soothing  relief  for  itchy  hayfever  eyes 


Product  Information:  Opticrom  Allergy  Eye  Drops:  Solution  containing  sodium  cromoglycate  2.0%  w/v  with  benzalkonium  chloride,  disodiurri  edetate.  purifi  /•  Use: 

For  fast,  effective  treatment  of  itchy,  watery  or  inflamed  eyes  caused  by  seasonal  allergic  con|unctivitis  Contraindications:  Hypersensitivity  to  any  of  the  ingredient:  Precautions: 

Do  not  use  whilst  wearing  soft  contact  lenses  Caution  should  be  exercised  during  the  first  trimester  of  pregnancy.  Discard  any  remaining  contents  four  weeks  after  opening  the 

bottle.  Warnings:  If  patients  suffer  from  allergic  eyes  for  more  than  3  months  of  the  year,  they  should  see  a  doctor  or  pharmacist.  This  product  should  nc 

for  more  than  3  months  without  the  advice  of  a  doctor  Dosage:  1  or  2  drops  into  each  eye  4  times  daily  Side  effects:  Transient  burning,  stinging  and  blurrinj  n  Packaging 

quantities:  5ml  and  10ml  bottles  RSP:  £2  99  for  5mi  and  £3.99  for  10ml  Legal  category:  P  Product  licence  number:  01 13/0161.  Licence  holder:  Fi 

Hall.  Leics  LE67  8GR  Opticrom  is  a  registered  trademark  of  Fisons  pic  Date  of  preparation:  February  1996  'Nielsen  (j/A  '951 
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AESGP  CONVENTION 


'eleshopping  warning  for  pharmacists 


one  in  six  medicines  coming  to  the  market 
aimed  at  self-medicating  consumers,  the  32nd 
meeting  of  the  European  Proprietary  Medicines 
Manufacturers'  Association  (AESGP)  in  Istanbul 
examined  possible  ways  of  boosting  the  sector  - 
from  alternative  distribution  to  switching  indications 


The  pharmacist's  role  as  the 
central  provider  of  self- 
medication  may  be  short- 
lived, OTC  medicine  manu- 
facturers were  warned  last 
week  by  Dr  Cormac  MacNamara, 
president  of  the  European  Union 
of  General  Practitioners. 

Pliai  macisls  are  being  told  bj 
manufacturers  that  they  have  a 
valued  role  in  self-medication, 
but  Dr  MacNamara  fell  this 
would  be  transient. 

Instead,  pharmacists  would  be 
replaced,  within  the  next  decade, 
by  teleselling  or  by  computerised 
cards  used  to  purchase  medi- 
cines, he  predicted. 
Certainly,  European  Commis- 


sioner Dr  Martin  Bangemann 
backs  the  teleshopping  concept, 
in  the  belief  it  will  solve  the  prob- 


lems some  of  the  members  of  the 
European  Parliament  have  with 
self-medication. 

But  Patrick  Deboyser,  head  of 
unit  pharmaceuticals  at  the 
European  ( lommission,  speaking 
at  a  panel  discussion,  was  less 
optimistic  about  the  brave  new 
world  of  teleshopping  as  it  would 
negate  each  country's  individual 
stance  on  ( >TC  products.  Rather, 
he  favoured  distance  selling. 


Left  to  right:  Professor  Ernst-Dietrich  Ahlgrimm;  Jim  Murray;  Patrick 
Deboyser;  Dr  Cormac  MacNamara;  Mel  Read,  MEP;  and  Professor 
Petko  Uzunov,  deputy  minister,  Ministry  of  Health,  Bulgaria 


"We  have  accepted  for  dis- 
tance selling  that  it  is  for  each 
member  state  to  decide,  but  this 
may  be  difficult  for  teleshopping, 
which  is  cross-border.  A  total 
ban  on  teleshopping  may  be 
needed,"  he  said. 

The  pharmacists'  role  was 
defended  by  Professor  Ernst- 
Dietrich  Ahlgrimm,  president  of 
the  pharmaceutical  group  of  the 
European  Union. 

"Individual  consultation  can- 
not be  given  either  in  a  super- 
market, nor  through  a  teleshop- 
ping system  as  Mr  Bangemann 
stressed,  nor  by  mail  order  -  only 
by  a  pharmacist." 

This  disapproval  was  con- 
demned by  Jim  Murray,  director 
of  the  Bureau  of  European  Con- 
sumer Associations.  "We  strong- 
ly oppose  pharmacists  who  do 
not  want  medicines  to  be  avail- 
able through  distance  supply.  We 
are  not  in  favour,  but  we  are  for 
proper  experiments  and  trials  in 
this  area." 


Dutch  bypass  pharmacy 


Dutch  authorities  have  dropped 
the  Pharmacy  only  class  of  medi- 
cines, allowing  all  OTCs  to  be 
sold  by  registered  druggists. 

Until  this  year;  the  Netherlands 
had  mirrored  the  British  approach: 
Prescription  only,  Pharmacy  Medi- 
cines (semi-ethicals)  and  OTCs, 
which  could  be  sold  through  phar- 
macies and  druggists. 

But  to  remove  the  "unfair'  com- 
petition between  pharmacists 
and  druggists",  said  Nico  Alberts, 
vice  president  of  Neprol'arm,  the 
Dutch  equivalent  of  the  Propri- 
etary Association  of  Great 
Britain,  there  are  now  only  two 
classes:  Pr  escr  iption  and  OTC'. 


Although  this  is  still  a  transi- 
tional phase,  a  number  of  previ- 
ously Pharmacy  Medicines  have 
moved  to  OTC,  such  as  non- 
sedating anti-histamines,  nico- 
tine patches  and  acyclovir. 

This  should  mean  market 
growth  of  around  9  per'  cent  over 
the  next  three  years,  said  Mr 
Alberts.  The  impact  on  pharma- 
cists was  not  touched  upon. 
Druggists  have  to  update  their 
knowledge  by  next  year'. 

"Dutch  druggists  are  proving 
once  again  their  qualitative  role 
in  the  distribution  of  self-medica- 
tion products  next  to  the  phar- 
macist," concluded  Mr'  Alberts. 


Call  for 'cognac' category 


There  should  be  a  third  category 
for  products  which  fall  between 
the  classification  of  a 
drug  or  food,  said 
European  Commis- 
sioner Dr  Martin 
Bangemann. 

Citing  cognac  as  an 
example,  he  said  a 
product  could  be 
either  a  drug  or  a  food 
or  "it  can  be  many 
things  between  the 
two".  It  can  have  a 
positive  health  bene 
fit  while  also  being  a 
food,  he  suggested. 

The  current  legislation  made  it 


impi  issib 
because ] 


EC  commissioner  Dr 
Martin  Bangemann 


between, 


le  to  codify  such  things 
>roducts  could  be  either 
one  or'  the  other. 

But  his  EC  col- 
league Patrick  De- 
boyser, head  of  unit 
pharmaceuticals,  con- 
tradicted Dr  Bange- 
mann's  view. 

"Either  a  company 
makes  a  therapeutic 
claim  and  it  becomes 
a  drug  product,  or  it's 
a  foodstuff  and  ii 
makes  no  claim.  We 
should  not  try  to 
make  something  in 
he  argued. 


Look  for  new  opportunities 


OTC  manufacturers  in  the 
UK  are  having  to  look  for 
new  opportunities  in  a 
mature  market,  said  Dr 
Alan  Raymond,  president 
of  the  Pr  oprietary  Association  of 
Great  Britain. 

With  every  major  prescription 
company  investing  in  the  OTC 
sector,  to  the  tune  of  $104  billion 
globally,  and  the  POM  to  P  switch 
procedure  established  in  the  UK, 
the  issue  now  is  how  to  expand 
the  market  through  volume 
growth. 

"The  prime  goal  is  to  promote 
responsible  consumer  health- 
care and  to  do  that  we  need  to 
have  the  support  of  Government, 
doctors,  pharmacists  and  con- 
sumers," said  Mr  Raymond. 

"Pharmacists  are  clearly  in 
favour  of  this  goal  which  enables 
them  to  play  a  greater  part  in  the 
primary  healthcare'  system."  So 
far,  the  UK  has  seen  twice  as 
many  switches  in  the  past  three 
years  as  there  have  been  in  the 
previous  ten. 

But  the  next  real  opportunity  is 
the  switch  of  indications,  such  as 
the  treatment  of  baldness, 
eczema,  temporary  sleeplessness, 
vaginal  candidiasis  and  arthritic 
pain.  "They  offer  new  OTC  mar- 
keting opportunities  which  com- 
panies are  now  taking  up." 

The  focus  now  is  on  influenc- 
ing doctors  and  building  OTC 
awareness  through  the  PAGB 
I  Hrectory  "There  is  a  real  benefit 


PAGB  president  Dr  Alan  Raymond 

in  saving  GP  time  and  Govern- 
ment money.  The  average  cost  of 
an  OTC  is  £2.:i(>,  but  if  a  patient 
takes  a  cold  or  minor  pain  to  a 
doctor  it  costs  our  NHS  £24  -  a 
ten-fold  increase." 


UK  top  ten  market  shares 


Company 


Per  cent 


Smithkline  Beecham  12.1 

Warner  Wellcome  Glaxo  10. 1 

Reckdtt  &  Colman  6. 1 

Boots  6.0 

Roche  4.9 

American  Home  Products  4.4 

Novartis  4.2 

Seven  Seas  4.0 

Seton  3.1 

Procter  &  Gamble  2.9 

The  top  ten  manufacturers 
account  for  58  per  cent  of 
total  UK  OTC  sales. 
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Trading  on  trademarks 


One  of  the  major  barriers  to  the 
expansion  of  self-medical  ion  in 
Europe  is  that  companies  are  not 
allowed  to  retain  their  product 
trademarks  after  switching. 

The  AESGP  is  so  concerned  at 
this  potentially  limiting  factor 
that  it  has  launched  a  brochure, 
'The  value  of  the  same  trademark 
for  medicines  with  a  different 
legal  status'. 

"To  force  companies  to  estab- 
lish another  trademark  once  a 
certain  form  of  medicine  is 
moved  from  prescription  to  non- 
prescription status  is  against  the 
interest  to  provide  the  best  possi- 
ble information  to  the  consumer 
and  lo  health  professionals," 
maintained  the  AESGP's  direc- 
tor, Dr  Hubertus  Cranz. 

As  well  as  the  cost  involved  for 
companies  in  establishing  a  new 
trademark,  "it  is  confusing  for 


people  to  be  confronted  with  a 
new  name  once  a  produc  t  is 
moved  to  non-prescription  status 
and  should  be  more  easily  avail- 
able lo  them",  he  added. 

The  advantages  of  keeping  the 
same  brand  name  are  outlined  in 
l  he  brochure.  The  OTC  variant 
can  capitalise  on  I  he  prescription 
heritage;  it.  is  easier  for  doctors 
to  recommend  a  brand  they  are 
familiar  with,  as  it  is  for  pharma- 
cists; and  it  will  aid  adverse  reac- 
tion monitoring. 

It  would  also,  says  AESGP 
president-elect  Hugues  Lan- 
rezac,  prevent  the  marketing  of 
"unbranded  me-too  products". 

The  argument  against  keeping 
the  name  focuses  on  the  fear  that 
script  sales  would  leap  as  a  result 
of  advertising  the  OTC  version  to 
the  public.  This  fear  is  dismissed 
by  Dr  Cranz. 


Patient  focus  of  new  strategy 


Patienl  expectations  arc  to 
be  the  focus  of  the  new 
AESGP. strategy.  The  Asso- 
ciation's    president  elect, 
Hugues  Lanrezac,  said 
strategy     had  two 
roots.  The  consumer 
is  the  main  locus  of 
the    healthcare  in- 
dustry's philosophy 
and  manufacturers' 
marketing;  and  self- 
medication  is  one  of 
tin'    principal  ans- 
wers to  the  right  of 
everyone  to  take  his 
own  independent 
decisions  concern- 
ing health. 

The    new    strategy    will  be 
founded  on  what  the  European 
consumer  needs,  he  said: 
•  the  safety,  efficacy  and  quality 
of    products    which  requires 


switching 
cations,  as  we 


redients  and  indi 
as  mutual  recog- 
rom  other 


Hugues  Lanrezac 


1998,  the 
recognition 
will  be  the 
e  lo  gam 
other  mar- 
the  EU,"  said 
Mr  Lanrezac 

er  access  lo 
products  a  trial  is 
under  way  in  fiance 
K>king  al  develop- 
ing "a  kind  of  ideal 
pharmacy" 
9  needs  being  reas- 
sured by  trademarks 

•  bettei  communication  between 
consumers,  pharmacists  and 
doctors 

•  clear  informal  ion  and  regular 
advertising. 


No  threat  from  technology 


The  opportunity  information  tech- 
nology offers  consumers  in  terms 
of  accessing  healthcare  advice 
should  not  be  viewed  as  a  threat 
by  pharmacists  and  doctors. 

Rather,  said  Dr  Marcelo  Sosa 
of  the  European  Commission,  it 
should  seive  as  a  back-up  for 
their  roles  as  guides  and  sources 
of  professional  advice. 


The  growth  of  the  Internet  will 
mean  consumers  will  be  increas- 
ingly able  to  access  health  infor- 
mation sites  from  pharmacies 
and  health  centres,  said  Dr  Sosa. 

The   potential    for  applying 


such  new  technology  to  the  self- 
medication  arena  is  under  exam- 
ination in  the  EC's  Tesemed  pro- 
ject, launched  early  this  year. 
Not  only  will  it  investigate  tr  ends 
in  self-medication  it  will  also 


explore  the  prospects  for 
installing  information  kiosks  to 
provide  community  pharmacies 
and  professionals  with  informa- 
tion and  education  on  responsi- 
ble self-medication. 

Two  protocols  are  planned:  a 
care  protocol  for  pharmacists 
and  an  education  and  self-med- 
ication  protocol  lor  consumers. 


NEW  W 
ERADICATES  SCABIES,  CRAB  LICE  t  HEAD  LICE 

MAKE  A  DIFFERENCE/  RECOMMEND  ■imaiwr  fffj 

Lipid  and  cream  shampoo/  with  malathion  KMMMflMiMpM 


DO3070  MAY  1996 


Legal  category:  P  Product  licence  holder:  Ultra  Chemical,  Tubiton  House,  Oldham  0L1  3HS,  Quellada  is  a  registered  trade  mark.  Further  information  is  available  from  the  &  si 

Stafford-Miller  Ltd,  Broadwater  Road.  Welwyn  Garden  City,  Herts,  AL7  3SP 
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BUSINESS  IN  FOCUS 


hree  little  pharmacies .. 


The  arrival  of  a 
superstore  pharmacy  in 
your  neighbourhood  can 
be  looked  on  as  a 
disaster  or  a  challenge, 
says  John  Kerry 

When  Mr  Y  bought  his  pharmacy 
three  years  ago,  it  was  the  poor 
relation  of  three  independents, 
which  together  controlled  the 
script  business  on  the  southern 
side  of  a  small  industrial  town. 

<  )f  the  three,  Mr  X  did  particu- 
larly well  in  his  main  road  posi- 
tion, a  mere  stone's  throw  from 
the  main  health  centre,  which 
houses  t  wo  practices  -  a  total  of 
eight  GPs.  Mr  Z,  a  mile  away  in 
the  thick  of  a  residential  area, 
made,  and  still  makes,  a  decent 
living  from  his  pharmacy. 

Our  man,  Mr  Y,  a  mile  away 
from  the  health  centre  in  the 
other  direction,  also  gets  a  nice 
slice  of  the  health  centre  scripts, 
because  he  is  situated  in  the  mid- 
dle of  the  council  housing  from 
where  the  practices  draw  their 
patients. 

It  is  a  smaller  slice,  but  fortu- 
nately a  single-handed  GP  prac- 
tice nearby  provides  Mr  Y  with  40 
per  cent  of  his  prescriptions. 

Mr  Y  took  the  business  over 
from  a  retiring  pharmacist  own- 
er, who  established  it  27  years 
previously.  However,  in  the  last 
ten  years  of  his  occupation  he 


This  is  no  ordinary 
pharmacy,,,  it  is 
slap-bang  in  the 
middle  of  the 
supermarket! 


had  let  retail  and  service  stan- 
dards  slip,  leaving  a  rathei  dated, 
shabby  and  badly-run  business 
for  Mr  Y  to  develop.  Turnover 
three  years  ago  was  only 
£210,000  and  scripts  2,000  per 
month. 

With  his  new  broom  Mr  Y  set 
about  building  the  business  up  to 
its  true  potential.  The  front  shop 
was  the  first  to  get  the  treatment. 
Fittings  were  reorganised,  slock 
was  lidied  up  and  put  in  the  right 
place  and  the  whole  shop  was 
made  to  look  both  more  welcom- 
ing and  more  professional.  By 
ensuring  that  good  stock  levels 


were  maintained,  particularly  in 
the  dispensary,  and  giving  every- 
one that  little  extra  bit  of  atten- 
tion, the  business  soon  grew.  Mr 
Y  achieved  a  magnificent  26  per- 
cent increase  in  gross  tur  nover  in 
his  first  year,  followed  by  more 
modest  8  per  cent  increases  in 
the  following  two  years. 

Both  Mr  X  and  Mr  Z  knew  that 
a  new  boy  was  in  town.  All  three 
have  operated  in  polite,  competi- 
tive harmony  for'  the  last  three 
years  and  fully  expected  to  do  so 
for-  the  rrext  terr. 

That  was  until  I  wo  months 
ago,  when  a  grocery  multiple 
opened  a  new  out  of  town  super- 
store and  decided  that  it  would 
be  nice  to  have  a  pharmacy  in  it. 
Since  it  was  situated  near  the 
health  centre,  and  therefore  Mr 


X's  pharmacy,  Mr-  X  was  the  tar- 
get for  acquisition.  The  'men  in 
suits'  came  with  a  chest  full  of 
cash.  They  made  him  a  offer  he 
couldn't  refuse  -  and  he  didn't. 

What  do  Messrs  Z  arrd  Y  make 
of  all  this?  Mr  Z  is  convinced  that 
no  good  will  come  of  it  and  that 
the  new  pharmacy  will  attract 
business  away  from  him,  while 
Mr'  Y  is  sure  that  it  is  good  news 
and  that  his  business  can  capi- 
talise on  the  situation.  But  how? 
he  asks.  After  all  he's  still  a  mile 
from  the  health  centre. 

Assessment 

What  has  to  be  done  first  is  to 
study  both  the  strengths  and 
weaknesses  of  the  new  phar- 
macy to  see  where  the  opportu- 
nities are  for  his  business. 


The  superstore's  advantages 
are  its  position,  its  reputation,  its 
size,  the  car  parking  facilities 
and,  above  all.  the  fact  that  it 
offers  one-stop  prescription  and 
general  shopping  in  warm,  com- 
fortable surroundings. 

( )n  the  downside,  Mr  Y  agrees, 
are  the  store's  multiple  status 
and  the  pharmacy's  position  in- 
store.  This  is  not  a  conventional 
pharmacy  on  the  perimeter  of 
the  store  or  iir  a  mall  outside. 
This  one  is  slap-bang  in  the  mid- 
dle of  the  supermar  ket,  situated 
right  in  among  the  pet  food  and 
cornflakes. 

In  fact,  this  pharmacy  is  a  fat 
island  gondola,  on  one  side 
healthcare  in  glorious  designer 
colours,  arrd  on  the  back  grape- 
fruit. Clearly,  certain  people  will 


Trading,  and  profit  and  loss  account  for  the  year  ended  January  31, 1995 

1996 

1995 

1994 

Sales  336,373 

312,266 

290,321 

Cost  of  sales 

Opening  stock 

23,700 

25,249 

Purchases 

225,222 

219,949 

Closing  stock 

(24,219) 

(23,700) 

224,703 

221.498 

Gross  profit 

87,563 

68,823 

Less  overheads 

Salaries  and  wages 

16,635 

15,890 

Locum 

4,080 

1,017 

Motor  running  expenses 

2,890 

3,682 

R e pan  s  and  renewals 

352 

685 

Telephone  charges 

819 

822 

Printing  and  stationery 

755 

897 

Subscriptions 

486 

Sundry  expenses 

280 

1,303 

Heating  and  lighting 

781 

749 

Property  insurances 

702 

758 

Use  of  home  as  office 

260 

260 

Rent  and  rates 

3,564 

4,425 

Loan  fees 

1,472 

Loan  interest 

6,394 

6,353 

Lease  charges 

2,815 

1,415 

Bank  interest  and  charges 

488 

29 

Hire  purchase  interest 

519 

Computer  systems  update 

836 

Legal  fees 

1,140 

Accountancy  charges 

735 

700 

Depreciation -vehicles 

5,011 

2,375 

Depreciation  -  fixtures  and  fittings 

477 

358 

(Profit)/loss  on  sale  of  assets 

2,360 

51,239 

44,330 

Net  profit 

36,324 

24,493 
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BUSINESS  IN  FOCUS 


md  the  big  bad  superstore 


to 


appreciate  this  type  of  envi: 
ment,  others  will  not. 

Cynics  will  be  tempted 
believe  that  it  is  in  the  supermar- 
ket's interest  to  run  a  slow  dis- 
pensing service.  A  waiting  pat- 
ient can  till  a  trolley  with  gro- 
ceries in  20  minutes.  In  an  inde- 
pendent's view,  this  is  bad  ser- 
vice, even  if  it  is  a  good  grocery 
store  strategy,  but  it  is  good  news 
for  the  independents  if  it  is  true. 
Ther  e  are  a  lot  of  patients  who 
will  either  not  be  conned  or  sim- 
ply not  put  up  with  such  service. 

Although  closer  to  the  health 
centre,  it  proves  to  be  more  awk- 
ward for  patients  to  get  to,  par- 
ticularly those  on  foot- 
Between  the  health  centre 
and  the  pharmacy  there  is  a 
car  park  of  huge  propor- 
tions, which  on  a  busy  day 
is  like  Oxford  Circus  in  the 
rush  hour.  Not  a  route  for 
either  the  unsteady  or 
mums  with  prams.  There's 
a  much  easier  place  to  get 
a  prescription  dispensed, 
even  if  it  is  a  mile  away. 

So,  with  the  odds  a  little 
against  him,  Mr  Y  is  confi- 
dent that  a  good  little  'un 
like  him  can  beat  a  smart- 
looking  but  inexperienced 
big  'un  and  there's  a  lol  of 
evidence  to  support  his 
view.  There  are  many  -  too 
many  -  horror  stories  tell- 
ing of  the  rapid  destruction 
of  years  of  an  indepen- 
dent's hard  work  and  good- 
will by  insensitive  new 
owners  "who  fail  to  offer 
anything  remotely  resem- 


siu >uiu  lie  | ii mi ci i 
and  distributed  to 
eveiv  household 
in  his  catchmenl 
area,  remember 
ing  thai  more 
than  half  of  them 
currently  patron- 
ise Mr  X. 

•  Mr  Y's  currenl 
collection  and  de- 
livery service  is 
operating  at  a 
very  low  level.  It  should  be 
stepped-up  considerably  and 
publicised  widely. 

•  ( )ne  of  Mr  X's  redundant  dis- 
pensary   assistants    has  been 


There  is  an  easier 
place  to  get  a 
prescription 


taken 
Y.  He 


it  is  a  mile  away 


)ii  by  Mr 
'  know- 
ledge of  her 
previous  em- 
ployer's pat- 
ients will  be 
available  and 
patients  will  be 
pleased  to  see 
a  familiar  lace. 
•  Mr  Y's  phar- 
macy has  been 
geared  to  pie 
scription  and  healthcare.  Like 
many  wise  independents,  he  has 
reduced  toiletries  to  a  service 
level,  shrunk  the  front  shop  and 
increased  the  size  of  the  dispen- 


TRAFFIC  FLOW 


Wets 
prep 


GSL 


Sanpro 


Soap/skin 


Baby 


Baby 


sary  and  transformed  ii  into  an 
open  plan.  What's  missing  is  a 
consultation  area  and  this  should 
be  remedied. 

•  Mi'  Y  should  seriously  consider 
enlarging  his  range  of  healthcare 
products.  ( lonventional  '  >T( ' 
medicines  are  a  must  but  there 
are  growing  demands  for  herbal, 
homoeopathic  and  other  reme- 
dies and  these  need  catering  for. 

•  Mr  Y's  biggest  need  is  to  gel 
patients  of  Mr  X  to  know  where 
he  is  and  what  he  does.  Many  will 
never  have  set  fool  in  Ins  phar- 
macy, or  even  know  il  exists, 
even  though  il  is  I  hen  nearest 
local  pharmacy.  ( >ne  hit  with  a 

practice  leaflet  isn't  really 
enough.  Regular  leaflet 
drops,  local  advertising  and 
even  support  or  sponsor- 
ship of  1( >cal  events  will  pay 
dividends. 


P  &  GSL 


First  aid/ 

p 

GSL 

foot  care 

Mens 

Hair 

Patient  info 
leaflets 


TRAFFIC  FLOW 


bling.  the  service  patients  The  addition  of  a  consultation  area  (below)  could  improve  still  further  Mr  Y's  layout 

are  accustomed  to. 

Mr  Y  cannot  depend  on 
this  happening  in  the  new 
store:  the  supermarket's 
pharmacist  may  be  one  of 
the  well  known  exceptions 
who  will  offer  superb  ser- 
vice to  patients.  He  can, 
however,  safely  rely  on  the 
fact  that  he,  as  an  indepen- 
dent, can  offer  an  excellent 
and  flexible  service  for 
prescription  patients  and 
he althc are  medicines . 


Recommendations 

Ideally,  Mr  Y  would  like  to 
communicate  with  all  of  Mi- 
x's patients,  using  Mr  X's 
database.  He  cannot  do  this 
for  obvious  reasons,  but 
not  one  of  them  should  be 
left  unaware  of  Mr  Y's  phar- 
macy and  the  services  he 
i  if  lei  s 

•  A  new  practice  leaflet, 


Sanpro      Soap/skin      Baby  Baby 


Consultation  area  &  Patient  seating 
info  centre 


P  &  GSL 


t 


Sundries  <^Hk 


Disposable 
nappies 


Baby  sundry 


o 


Baby  sundry  ^^^^ 


GSL 


First  aid  / 
foot  care 


Mens 


Hair 


Toiletries 


Success  in-store 

Mr  Y  has  increased  Ins 
monthly  script  business 
from  2,600  to  3,000  in  just 
three  years.  Without  recent 
events  he  should  look  for- 
ward to  perhaps  a  steady  5 
per  cent  growth  in  this  area 
each  year  if  he  carries  on 
his  good  service. 

He  estimates  that  Mr  X 
dispensed  5,000  items  each 
month.  If  both  he  and  Mr  Z 
get  their  tactics  right  and 
the  supermarket  pharmacy 
doesn't  try  too  hard,  it  is 
believed,  or  rather  hoped, 
that  2,000  of  these  can  be 
prised  away. 

By  offering  new  services 
and  healthcare  product 
ranges  and  communicating 
regularly  and  well  there's 
no  reason  to  doubt  thai 
1,000  or  more  of  these  find 
their  way  into  Mr  Y's  shop 
every  month, 

Mr  Y  is  living  proof  that 
with  enthusiasm,  optimism, 
hard  work,  a  poorly-placed, 
run-down  pharmacy  can  be 
turned  around  and  I  mil! 
into  a  success  -  although 
this  will  never  be  a  big  shop, 
there  just  isn't  the  scope. 

Importantly,  this  situa- 
tion demonstrates  the  dif- 
ferent attitudes  of  two  inde- 
pendent pharmacists,  in 
very  similar  situations, 
faced  with  the  same  new 
opposition.  One  views  i 
with  fear,  while  the  other 
sees  it  as  an  opportunity  to 
be  capitalised  on  and  there 
is  a  very  good  chance  that 
he  will  succeed. 
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CHEMEX   '96  COLYMPIA 


1-2   SEPTEMBER  199 


A  look 

Chemex... 
a  New  home... 
and  a  New  era 

Chemex  '96  is  a  bigger  better 
show.  Two  floors  of  Olympia 
2  dedicated  to  pharmacy 
products,  to  beauty  and 
healthcare,  to  current  topics 
and  to  help  you  maximise 
your    business  potential.. 
Two     floors     which  will 
provide  you  with: 

The  New  NPA  Village 

An  arena  where  existing  and 
potential  members,  may  see  and 
hear  what  their  trade  association 
is  doing.  A  place  where  you  can 
have  your  say  and  to  seek  advice 
on  current  issues. 

The  New  International 
Pavilion 

Major  international  companies  will 
be  showing  you  what  is  new  and 
what  will  be  arriving  on  the  domes- 
tic market  in  the  near  future. 

The  New  Demonstration 
Island 

A  new  concept  to  provide  all 
visitors  with  an  opportunity  to  see 
exciting  new  products  and  services 
in  action  and  a  chance  for  you  to 
test  the  best  before  you  buy. 

New  Seminars  and  Workshops 

Purpose  built  theatres  will  be  the 
platform  for  a  series  of  provoking 
and  serious  discussions  which  relate  to 
your  business,  your  profits,  and  how  to 
generate  new  growth  without  com- 
promise. What  to  do,  how  to  do  it,  and 
how  to  monitor  the  results.  Subjects  on 
the  draft  programme  include; 

•  Security 

•  Original  Pack  Dispensing 

•  Alternative  Therapies 

•  David  and  Goliath...  how  to  work  in 
harmony  in  the  face  of  competition 
from  the  multiples 

•  Will  IT  work?...  Computing  and  its 
role  in  the  pharmacy 


No  hard  drive 
to  Chemex.  ■ . 


but  you  could  win 
a  26b  hard  drive  at 
Chemex  this  year. 


"m"**l 

•2**1 


The  New  Visitors  Voucher  Book 

An  exciting  new  concept.  Every  register 
visitor  to  Chemex  '96  will  receive  a  voucl 
book  bursting  with  special  offers 
promotions.  So  you  know  where  the  b 
deals  and  the  best  incentives  are  befc 
you  even  enter  the  exhibition  hall. 

Stunning  Mew  Promotions 

Early  indications  show  that  a  number 
companies  are  supporting  the  bigg 
and  most  spectacular  prizes  ever  se 
at  Chemex...  so  if  you  wish  to  incre 
your  chances  of  winning...  register  nc 

The  New  Trade  Show 

Every  floor  will  be  bustling  with  acti\ 
and  this  year's  exhibition  booki 
would  indicate  that  the  recession 
dead.  Hundreds  of  exhibitors  all  ea 
to  keep  you  abreast  of  the  latest  de\ 
opments...  and  gossip!  Special  off' 
exclusive  to  Chemex  '96,  will  be 
common  theme. 

New  Venue 

Olympia  2  welcomes  Chemex  '96  to 
new  improved  facilities.  Olympia  2 
all  the  advantages  you  would  exp 
from  an  international  exhibit 
centre,  convenient  to  all  mainl 
railway  stations  as  well  as  having 
own  tube  station.  Olympia  2  a 
features  parking  for  up  to  2 
cars,  so  you  will  be  assured 
easy  and  convenient  access. 

New  Registration 
Competition  -  win  a 
Multimedia  Pro  120  PC 

When  you  pre-register  you  will  receive 
opportunity  to  win,  for  your  business,  a  ? 
of  the  art  Pentium  120  Multimedia  PC  c 
plete  with  16mb  EDO  RAM,  2  Gb  hard  d 
Eight  speed  CD-ROM.  15"  SVGA  colour  mor 
keyboard,  sound  card  with  speakers 
Windows"95,  to  bootl  Every  pre-registi 
visitor  will  be  entered  into  our  free  to  e 
draw.  The  winner  will  be  advised  of  their 
cess  at  Chemex  '96.  In  addition  all 
who  pre-register  will  receive  a  complim 
ary  free  gift  pack  of  TRU-ALO,  with  a  p 
value  of  £23.25.  Your  gift  pack  will  inc 
Soothing  Gel,  Moistunser,  Moisturiser 
Vitamin  E,  Antiseptic  Cream  and  Linime 


"What's  new 
make  profit 


and  will  what's  new 
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BUSINESS  NEWS 


Management  buy-out  for  Wisdom 


Left  to  right:  Frank  Carter,  KPMG  Corporate  Finance;  Robin  Addis,  director 
of  Addis;  Bill  Purver,  chairman  of  Addis;  Brian  McMullen;  Helen  Steel, 
Coopers  &  Lybrand;  and  Robin  Collet,  finance  director,  Addis 


The  Addis  family  has  sold  Wis- 
dom in  a  management  buy-out. 

The  management  team  is  led 
by  Brian  McMullen,  who  has 
been  managing  director  and 
chief  executive  of  Wisdom  since 
1994.  He  will  have  a  controlling 
51  per  cent  stake  in  the  new  com- 
pany, which  he  has  bought  with 
three  other-  directors,  financed 
by  the  investment  capital  group 
3i. 

He  was  unable  to  disclose  the 
amount  paid,  only  to  say  that  the 
In(lc]>(j>i(lc>il  newspaper's  figure 
of  "a  little  under  S 15  million"  was 
"badly  wrong". 

The  buy-out  team  also  in- 
cludes sales  and  marketing 
director  Janice  Collins,  manufac  - 
turing director  Mike  Rudge  and 
financial  director  Julian  Edge- 
Partington.  Paul  Woddis,  a  for- 
mer managing  director  of  Cus- 


AAH  has  seen  major  improve- 
ments in  performance  since  its 
acquisition  by  Gehe  in  May,  1995. 

Operating  profits  for  the  nine 
months  to  December  31,  1995, 
were  almost,  the  same  as  for  the 
preceding  12  months  (£32.9  mil- 
lion compared  with  £34.6m). 
Turnover  at  £1.3  billion  was  10 
per  cent  higher  than  the  same 
nine-month  period  in  1994. 
Return  on  sales  was  2.47  per  cent. 

Pharmaceutical  wholesaling 
and  retail  businesses  (Hills  phar- 
macies) increased  their  operat- 
ing profits  by  18.8  per  cent  to 
£22. 7m  and  31.2  per  cent  to 
£8. 9m  respectively  in  the  nine 
months  to  December  31,  1995, 
compared  with  the  same  period 
the  previous  year  (accounting 
dates  have  been  changed  from 
March  to  December  to  bring 
AAH  in  line  with  Gehe). 

David  Taylor,  the  wholesale 
division's    managing  director, 


Cortecs  International  has  raised 
£46  million  following  a  share 
placing  which  was  announced  on 
May  24. 

A  "substantial  international 
response"  meant  that  the  placing 
was  increased  from  that  which 
had  been  previously  announced, 
but,  even  so,  the  expanded  place- 
ment was  more  than  twice  over- 
subscribed. Some  12.5  million 
shares  were  placed  at  365p  per- 
share. 


sons  UK  and  chief  executive  of 
Sanofi  UK,  is  acting  as  non-exec- 
utive chairman. 


says  a  significant  amount  of  busi- 
ness was  taken  from  Unichem. 
Gehe  has  contributed  to  in- 
creased efficiency  by  its  exper- 
tise in  automation  and  improving 
warehouse  layout.  Further  ratio- 
nalisation of  the  16  branches  is 
expected,  but,  he  says:  "It  is  easy 
to  close  branches  but  not  easy  to 
retain  business."  So  careful  plan- 
ning will  be  necessary.  Some 
£10m  has  been  set  aside  for  this. 

The  wholesale  division's 
turnover  increased  14.2  per  cent 
to  £1,430. 5m  in  1995,  compared 
with  the  8.5  per  cent  increase  in 
the  overall  UK  market  and  the  4.3 
per  cent  shown  by  Unichem. 

Michael  Major,  managing 
director  of  the  retail  chain  Hills, 
attributes  improvements  to  or- 
ganic growth,  as  well  as  to  acqui- 
sitions. There  are  now  over  300 
Hills  pharmacies.  Changes  in 
management  information  sys- 
tems and  financial  control  have 


The  capital  raised  will  be  used 
in  four  main  areas: 

•  to  complete  US  trials  of  an 
oral  delivery  system  for  calci- 
tonin for  use  in  the  treatment  of 
osteoporosis 

•  taking  two  further  proteins 
into  human  studies  with  the 
company's  oral  peptide  delivery 
systems 

•  extending  phase  II  trials  for  an 
oral  vaccine  against  Pseudo- 
monas  aeruginosa  into  Europe 


The  Addis  Toothbrush  Co  was 
formed  over  200  years  ago.  The 
Wisdom  brand  was  established 


improved  performance  of  retail 
and  wholesale  businesses. 

AAH  is  still  committed  to 
acquiring  the  Lloyds'  chain,  but 
not  "determined  at  any  cost",  he 
says.  Group  finance  director  Ste- 
fan Meister  envisages  that  the 
same  profit  success  could  be 
achieved,  although  Lloyds  would 
be  a  much  more  difficult  com- 
pany to  integrate  with  Gehe  than 
AAH.  Some  immediate  savings 
could  be  achieved,  he  thought. 

•  Hills'  pharmacies  have  just 
started  a  pilot  trial  of  a  disease 
management  programme  involv- 
ing patients  with  diabetes. 

•  Gehe  has  sold  Schering  a  75 
per  cent  stake  in  Jenapharru, 
eastern  Germany's  most  prof- 
itable pharmaceuticals  group. 
The  deal  will  strengthen  Scher- 
ing's  hormone  division,  particu- 
larly fertility  control.  Gehe's 
motive  is  to  focus  on  its  core 
business  of  wholesaling. 


this  year  (the  organism  is  respon- 
sible for  the  majority  of  deaths  in 
cyctic  fibrosis) 

•  developing  opportunities  in 
doctor's  surgery  diagnostics  and 
oral  drug  delivery  systems. 

As  a  result  of  increased  invest- 
ment in  the  near-term.  Cortecs' 
end  of  year-  tar-get  to  break  even 
will  now  be  deferred  by  12  to  18 
months,  according  to  the  com- 
pany's executive  chairman  Glen 
Travers. 


just  alter  the  Second  World  War 
•  ind  the  Wisdom  Regular  is  cur- 
rently t  he  UK's  best-selling  toi  >th- 
brush.  The  company  has  over 
19(1  employees. 

Mr  McMullen  comments: 
"Wisdom's  heritage  and  name  is 
a  key  reason  for  the  brand's  con- 
tinued strength.  With  further 
growth  in  the  toothbrush  mar- 
ket forecasted,  the  chance  for  a 
management  team  to  buy  Wis- 
dom from  its  founders,  Addis, 
presented  an  exceptional  invest- 
ment opportunity." 

Current  marketing  initiatives, 
including  the  introduction  of  reg- 
ular triple  packs  and  the  Instant 
Win  Scratch  Card  promotion, 
ami  lo  encourage  people  to 
change  their  toothbrush  every 
three  months  rather  than  the 
average  of  once  every  nine 
months. 


Scholl  director  resigns  over 
appointment  of  chairman 

Scholl  director  Tom  Long  has 
resigned  following  the  arrival  of 
new  chairman  Stuart  Wallis.  The 
terms  of  his  appointment  were 
not  acceptable  to  Mr  Long. 

Mr  Wallis  will  receive  a  non- 
pensionable  salary  of  £100,000, 
and  a  further  performance-linked 
payment  of  up  to£l  million. 

It  is  believed  Mr  Wallis  was 
appointed  because  shareholders 
were  impressed  by  his  role  at 
Fisons  in  its  hostile  takeover  by 
Rhone-Poulenc  Rorer  last  year. 

TAb  to  float  on 
London  Exchange 

Therapeutic  Antibodies  plans  to 
seek  a  full  listing  on  the  London 
Stock  Exchange  by  raising  £30 
million  through  an  institutional 
placing  of  shares.  This  will  put  the 
value  of  the  group  at  £150m. 

TAb  is  a  biotechnology  group 
specialising  in  sheep-generated 
polyclonal  antibodies  for  use 
against  snake  venom,  drug  over- 
dose and  sepsis  syndrome.  Last 
year,  it  launched  two  anti-venoms 
and  is  currently  undertaking 
phase  II  trials  on  a  product  for  the 
treatment  of  sepsis. 

Since  its  formation  in  the  U~K  in 
1984,  TAb  has  already  raised 
$45m  through  a  series  of  private 
placements  in  the  US.  Although 
its  head  office  is  now  in  the 
States,  its  main  R&D  facilities 
based  at  St  Bart's  Hospital  in  Lon- 
don, with  production  sites  in 
Wales  and  Australia. 


Gehe  acquisition  was  good  for  AAH  figures 


Cortecs  raises  S46m  in  share  placing 
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oH  sidesteps  generic  issues 


Stephen  Dorrell  (left)  with  the  BGMA's  Andrew  Kaye 


manufacturers  in  Europe.  Coun- 
tries outside  the  European  Com- 
munity allow  generic  manufac- 
turers to  develop  products  dur- 
ing the  patent  period  for  release 
as  soon  as  the  patent  expires. 

Such  development  work  is  not 
permitted  in  Europe.  The  result, 
said  BGMA  chairman  Andrew 
Kaye,  is  that  there  is  still  generic 
competition  the  day  after  the 
patent  expires,  but  the  products 
come  from  Canada,  the  US,  Ice- 
land, India,  China  -  almost  any- 
where but  Europe. 

The  differences  in  legislation 
between  different  countries  dis- 
tort the  market  and  can  have 
damaging  effects  on  the  industry 
and     governments'  legitimate 


efforts  to  manage 
then  health  bud- 
gets, argued  Mr 
Kaye. 

He  welcomed  re- 
cent, efforts  in  the 
Uruguay  GATT 
world  trade  talks  to 
encourage  a  more 
uniform  applica- 
tion of  patent  law 
internationally.  The 
Community's  SPC 
regulation  was  a 
"flawed  attempt"  to 
harmonise  the  per- 
iod of  market 
exclusivity  for  pro- 
prietary medicines  within  the 
European  Union. 

He  noted  thai  the  European 
Parliament  had  voted  in  favour 
of  allowing  generic  manufactur- 
ers to  begin  development  work 
necessary  for  product  registra- 
tion during  the  period  of  patent 
protection  -  the  so-called  Roche- 
Bolar  provision  in  the  US. 

"We  simply  want  to  be  able  to 
compete  equally  with  non-Euro- 
pean generic  manufacturers," 
said  Mr  Kaye. 

It  is  time  the  Department  of 
Health  took  action  to  make 
patient  pack  dispensing  manda- 
tory. "The  DoH  committed  itself 
to  the  necessary  changes  in 
terms  and  conditions  of  service 


LIG  reports  72pc  rise  in  profits 


The  situation  is  rapidly 
approaching  where  50 
per  cent  of  prescriptions 
are  being  filled 
generically  at  less  than 
20  per  cent  of  the  cost  of 
branded  equivalents 

Health  secretary  Stephen  Dorrell 
has  given  little  encouragement  to 
generic  manufacturers  that  their 
concerns  over  the  delayed  intro- 
duction of  mandatory  patient 
pack  dispensing  and  erosion  of 
their  competitive  edge  in  Euro- 
pean markets  will  be  addressed 
in  the  near  future. 

There  was  an  understanding 
that  patient  packs  could  lie  intro- 
duced into  the  NHS  at  nil  cost,  he 
told  the  British  Generic  Manu- 
facturers Association  last  Tues- 
day. "We  now  need  to  clarify  how 
that  can  be  delivered  in  prac- 
tice." said  Mr  Dorrell. 

"In  considering  how  fast  we 
go,  I  have  to  assess  the  risks  of 
extra  costs  in  the  proposals  that 
have  been  made  to  me.  Only 
when  I  am  satisfied  we  can 
deliver  the  no-cost  commitment 
can  the  Government  proceed." 

Nor  would  he  reveal  the  Gov- 
ernment position  over  the  com- 
petition concerns  facing  generic 


AESGP  to  open  in  London 

The  AESGP  is  lo  open  a  London 
Docklands  satellite  branch  next 
month  to  strengthen  links  with 
the  European  Medicines  Evalua- 
tion Association,  which  also  has 
its  offices  at.  Canary  Wharf. 

Fernand  Saner,  the  EMEA's 
executive  director,  welcomes  the 
move,  which  will  allow  greater 
contact  with  the  Association. 
"EMEA  has  a  solid  partnership 
with  you,"  he  told  delegates  at  the 
AESGP's  annual  conference. 


COMING  EVENTS 


TUESDAY,  JUNE  11 

Bristol  &  District  Branch, 
RPSGB 

Grace  Room  of  the 
Gloucestershire  <  'ounty  Cricket 
Ground,  Nevil  Road,  Bishopston, 
Bristol,  7.15  for  7.30pm.  Buffet 
8.  15pm.  Please  note:  replies  for 
the  river  cruise  on  July  4  are 
wanted  by  June  15. 

WEDNESDAY,  JUNE  12 

Wirral  Branch,  RPSGB 

Visit  to  AAH  Pharmaceuticals 
warehouse. 


Halfway  through  its  three-year 
restructuring  programme  and  the 
London  International  Group  is 
already  reaping  the  benefits,  with 
a  72  per  cent  rise  in  pre-tax  profit 
for  the  year  to  March  31. 

Pre-tax  profits  rose  from  £15.2 
million  in  1995  to  £26.2m,  which 
included  exceptional  charges  of 
£2. 8m.  Sales  were  up  11  per  cent, 
to  £309. 6m  and  earnings  per 
share  now  stand  at  5.76p,  a  rise  of 
over  43  per  cent. 

The  Group's  condom  sector 
reached  sales  of  £  117m  last  year, 
a  15.2  per  cent  rise,  which  w  as 
fuelled  by  significant  marketing 
investment  Durex  became 
MTV's  first  global  sponsor  last 
year.  (  onsumer  sales  grew  by  1  1 
per  cent  m  the  DK,  but  strongest 
performances  were  seen  in 
southern  Europe  and  North 
America.  LIG  now  has  a  22  per 
cent  global  market  share  of 
branded  condoms 

Avanti,  LIG's  polyurethane 
condom,  which  hail  a  limited 
launch  in  the  I  S  pending  clinical 


trials  for  FDA  approval,  retained 
its  3  per  cent  value  share  last 
year. 

Surgical  gloves  grew  by  17.7 
per  cent  to  £59. 4m.  benefiting 
from  hospitals  switching  to  pow- 
der-free products.  Sales  were  up 
17.1  per  cent  in  the  UK  and 
Europe  (strongest  in  Germany 
and  Sweden)  and  16.7  per  cent  in 
the  US.  Household  and  industrial 
gloves  reached  £  15. 1m,  a  rise  of 
almost  9  per  cent 

In  line  with  its  strategy  to 
strengthen  its  core  thin  film  bar- 
rier technology,  LIG  acquired  the 
Mister  condom  business  in 
Malaysia  for  £2m;  Androtex  con- 
doms in  Spain  for  £6. 7m;  and 
Aladan.  one  of  the  largest  manu- 
facturers of  examination  gloves 
and  condoms  in  the  DS,  for£46m. 

The  disposal  of  the  Group's 
non-core  brands  included  the 
sale  of  the  Plantur  hair  care 
brand  in  Germany;  feminine 
hygiene  brands  in  the  US;  and  t  he 
sale  of  the  Woodward's  UK  and 
export  businesses. 


to  ensure  thai  the  change  lo 
unbroken  patient  pack  dispens- 
ing would  actually  happen,"  said 
Mr  Kaye. 

"Generic  manufacturers  are 
taking  considerable  commercial 
risks  on  the  basis  of  the  Depart- 
ment's announcements.  Without 
the  promised  changes,  we  shall 
lose  significant  amounts  of 
money." 

Manufacturers  have  invested 
over £10  million  in  plant  to  make 
the  change  from  bulk  to  patient 
packs,  but  they  would  be  unwise 
to  purchase  more  new  equip- 
ment while  any  uncertainty 
remains,  he  said. 

Mr  Dorrell  predicted  a  75  per 
cent  growth  in  the  generic  mar- 
ket over  the  next  decade,  but 
cautioned  that  the  DoH  needed 
to  recognise  the  legitimate  con- 
cerns of  generics  manufacturers, 
as  well  as  the  branded  sector. 

He  encouraged  the  two  groups 
to  reach  a  common  agreement 
on  how  to  proceed  m  Europe. 
The  interests  of  generics  compa- 
nies were  just  as  important  as 
those  of  the  R&I  l-based  industry, 
he  assured  the  BGMA. 

Mr  Dorrell  said  there  is  a  com- 
mitment by  both  industry  and  the 
Department  to  move  in  the  direc- 
tion of  patient  packs  on  the  basis 
that  it  could  be  introduced  into 
the  NHS  at  nil  cost. 


Pharmoney 
services  now 
centralised 

NPA  Pharmoney  has  now  stream- 
lined its  financial  services  for 
National  Pharmaceutical  Associ- 
ation members  by  appointing  a 
single  supplier. 

NWS  Bank  is  now  co-ordinat- 
ing the  provision  of  all  personal 
loans,  personal  contract  pur- 
chases, asset  finance  for  cars, 
lease  purchases  and  conditional 
sale  agreements  from  one  central 
point.  Interest  rates  start  from  9.9 
per  cent  APR. 

A  team  of  experts  at  NWS 
offers  a  specialist  consultation 
service  on  Freefone  0S00  269416. 
NPA  members  can  receive  free 
advice  on  the  appropriate  financ- 
ing arrangements  to  suit  their 
own  circumstances. 

The  deal  has  been  negotiated 
by  Jardine  Group  Services,  which 
operates  NPA  Pharmoney  and 
has  worked  with  NWS  for  nearly 
eight  years. 
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Appointments  £25P.S.C.C.  +  VAT  minimum  3x1 
General  C  lassified  £23P.S.C.C.+  VAT  minimum  3x2 
Box  Numbers  £12.00  extra.  Available  on  request. 
Copy  dale  4pm  Tuesday  prior  to  Saturday  publication. 
Cancellation  deadline  lOam  Friday;  one  week  prior  to  insertion  date 
All  cancellations  must  be  in  writing 

Contact  Lucy  Reynolds  Chemist  and  Druggist  (Classified) 


Miller  Freeman  PLC,  Sovereign  Way,  Tonbridge,  Kent  TNU  I  RW 
Tel:  01732  377222  Internet:  http://www.dotpharmacy.com/. 
ALL  MAJOR  CREDIT  CARDS  ACCEPTED 


VISA 


7% 


APPOINTMENTS 


North  Antrim  -  Northern  Ireland 

We  are  seeking  an  experienced  pharmacist 
for  managerial  position  in  an  established 
pharmacy. 

Salary  negotiable:  bonus  or  profit  share. 

Apply  in  writing  with  current  C.  V.  to: 

Mr  D  A  Irwin  FCA 

Irwin  Donaghey  &  Co. 

Ferguson  House 

Queen  Street 

Coleraine  BT52  1BG 


LONDON  SE15 

We  require  an  enthusiastic  manager  tor  a 
pharmacy  close  to  a  GP  health  centre 
You  should  be  keen  on  patient 
counselling  and  professional 
development,  but  also  understand  the 
commercial  reality  of  the  NHS. 
We  can  offer: 

■  4/5  day  week,  alternate  Saturdays 

■  Experienced  staff:  dispenser  and 
counter  assistant 

■  Support  for  professional  development 

■  Salary  by  negotiation 

■  Job-share  available 

If  you  fit  the  bill,  please  contact 
Tony  De  Sou /a 
Tel:  01634  232079  (day  ) 
or  0973  703120  (evenings) 


SOUTHEND-ON-SEA 

Pharmacist  required.  Ideal  for 
newly  qualified.  Excellent 
supporting  staff.  Accommodation 
available.  Hours  to  suit  -  4'A-5'A 

day  week  negotiable 
Please  call  Chris  Brant  01702 
78758,  9am-7pm  01702  588949 
evenings. 


Bolton 
Bury  Area 

Pharmacist  Manager  required. 
Easily  run  pharmacy,  newly 
qualified  considered. 

Contact  01204  .394525  (days) 
01204  861642  (eves  +  w/ends). 


NORTH  WEST  KENT 

Enthusiastic,  reliable 
Pharmacist  Manager  required 
for  busy,  friendly  pharmacy. 
Newly  qualified  considered. 
Excellent  supporting  staff. 
Minimum  paperwork. 
Good  Salary. 
Contact  Mr  B  McElhinny 

on  01689  854831 


SHOP/DISPENSING 
ASSISTANT 
London  SW6 
(Fulham) 

Excellent  salary  to  work 
in  a  busy  pharmacy. 

Tel:  0181  942  9714 
(8-9pm)  for  details 


NEWCASTLE  UPON  TYNE 

Manager  required  for  branch  of  small. 
progressi\e  group  This  vacancy  offers  a 
pleasant  working  enuronment,  with  minimal 
paperwork,  and  good  supporting  slatY  All 
conditions  negotiable 

Please  contact:  Richard  Rowlands,  }  Tyne 
View,  remington,  Newcastle  upon  Tvne 

NEI5  8DE. 
Tel  (01«M>  267  4319  or  (01b61 )  886352 
(evenings) 


STEPNEY 
LONDON  E1 

Energetic  Pharmacy  Manager 

reguired  for  family  run 
business.  Minimum  paperwork, 
supporting  staff,  salary  in 
relation  to  experience,  newly 
registered  welcome. 

Telephone  0171  790  2043  or 
0181  951  0607  (after  8pm) 


EXPERIENCED 
DISPENSARY  ASSISTANT 

Familiar  with  Nomad  dispensing 
system  to  work  near 
Nottingham  Centre 
If  interested  write  with  CV  to 
The  Manager 
38-40  Chilwell  Road, 
Beeston, 
Nottm.  N69  1EJ. 


NEWRY  -  N.  IRELAND 

ASSISTANT  PHARMACIST 

required  for  busy  Health  Village 
Pharmacy  This  position  offers  a  pleasant 
working  environment  with  good 
supporting  staff  Newly  qualified 
welcome. 

Apply  in  writing  enclosing  current  CV  to: 

NEWPHARM  LTD. 
The  Health  Village,  Monaghan  Street, 

Newry,  Co.  Down. 


IPSWICH  -  £28K  P/A 

Pharmacist  required  for  modern  friendly 
pharmacy  39  hour,  5  day  week.  Excellent 

supporting  staff  Rota  1  week  in  6, 
minimal  paperwork  Excellent  opportunity 
tor  newly  qualified  or  experienced 
pharmacists 
Please  contact  Mr.  D  A.  Bugg 
on  01473  728509  or  write  to: 
Gainsborough  Pharmacy,  1  3  Reynolds  Rd, 
Ipswich,  Suffolk  IP3  0|L. 


DISPENSING  ASSISTANT 
NORTHWOOD  HILLS 

Full  or  Part  Time.  Training  will  be 
provided  for  new  or  incompleted 
courses.  Excellent  working 
environment 
Ring  Christina  on  01895  639991 
Weekdays  till  3pm 
DALLAS  CHEMISTS 


LEEDS 

Exciting  opportunity  for  NEWLY 
QUALIFIED  and  experienced 
Pharmacists.  Enthusiastic  manager 
required  for  a  branch  in  a  small 
expanding  group  of  pharmacies. 
Minimum  paperwork,  good 
working  hours,  incentive  BONUS 
scheme. 

Please  telephone  01 13  250  2052 
(day)  0850  476550 


NOTTINGHAM 

Full  time  of  part  time  pharmacist 
locum  required  for  small 
independent  community  pharmacy 
Job  share  a  possibility  Also  recently 
qualified  considered 
Please  send  CV  to 
Ladybay  Pharmacy, 
1  45  Trent  Boulevard, 
Westbridgford, 
Nottingham  NG2  5BX 
Tel/Fax  0115  945  5412  until  6pm 
or  fel  0115  948  0658  6pm-9pm 


NORTHAMPTON 

DESPERATELY  SEEKING 
PHARMACIST 

Required  3  regular  days  per  week. 
Pharmacist  interested  in  |ob-share 

ideally  suited 
Telephone  01604  760033  (days) 
01604  709568  (eves) 


BUSY,  FRIENDLY 
WEST  END  PHARMACY 

requires 

an  experienced  Counter  Assistant 

No  Saturdays,  good  salary 
For  further  information  please  ring 
Mr.  Georgi  (daytime) 
0171  486  1693 


DISPENSING  ASSISTANT 
CHESSINGTON 

Full  or  Part  Time.  Training  will  be 
provided  for  new  or  incompleted 
courses.  Excellent  working 
environment. 
Ring  0181  397  4564 
Ace  Pharmacy 
1-3  Ace  Parade,  Chessington, 
Surrey 
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APPOINTMENTS 


LOCUMS 


Enthusiastic  pharmacists 
required  for  easy-run 
pharmacies.  Excellent  salary  & 
supporting  staff. 
Tel:  0151  260  3222  or 
0151  604  1118  (evenings) 


DISPENSING 
ASSISTANT 

CAMBERLEY  -  SURREY 

We  are  looking  for  an  experienced 
dispenser  to  work  in  our  pleasant 
pharmacy  Excellent  rates  of  pay 
Tel:  01276  29919  [day|  and 
ask  for  Alan 


Newbury  Park  -  Ilford 

Pharmacist  manager  or  long  term  locum 
required  for  an  easily  run.  but  heavy  on 

dispensing  pharmacy.  Minimum 
paperwork.  Competitive  remuneration 
Weekend  locum  required  in  HERNE 
BAY  &  locum  required  in  BETHNAL 
GREEN,  LONDON  E2  (near  lube) 
Please  telephone  01376  520052  or 
01763  248440  (anytime) 


LOCUM  PHARMACIST 
REQUIRED 

for  easy  run  pharmacy  for  regular 
Saturdays  +  one  other  day.  London 
El  or  Chadwell  Heath,  Essex  area. 
Contact:  Prakesh 
TEL:  0171  480  6796 
or  0181  343  9058  after  9pm 


LOCUMS 


LOCUMS 

urgently  required  in  South 
Wales  and  Bristol  area. 
Contact: 

Capital  Support 
Services 
Tel:  01222  540940 
Fax:  01222  549185 


FRANK  G.  MAY 
&  SON 

LOCUMS  URGENTLY 
NEEDED  IN  KENT  AND 
SUSSEX 

*  Efficient  personal  service 

*  Available  24  hours 

*  Odd  days/long  or  short  term 

Ring  Keith  or  Stella  May, 
Maidstone  (01622)  754427 


SELF-EMPLOYED 
LOCUMS 

■*  Are  you  familiar  with  self- 
assessment'  rules  starting  from 
April  1996? 

+  Qualified  Accountant  provides 
a  full  accountancy/tax  service 
for  reasonable  rates. 

Tel:  0181  908  5006 


RELIEF  PHARMACY 
LOCUM/MANAGER 

required  to  give  holiday  cover  over 
August  and  September  1996. 
Apply  to  The  Manager, 

38-40  Chilwell  Rd, 
Beeston,  Nottingham. 
TEL:  0115  925  3034 


SATURDAY 
LOCUM  REQUIRED 
8.45am-1.00pm 
Lymington,  Hants 
Tel:  01590  673745 


CARSHALTON, 
NR  CROYDON 

Locum  required  to  work  for  3 
months,  commencing  August  1st  to 

October  31st  inclusive. 
Hours  9-6pm.  5  day  week.  Nearest 
underground  Morden  station. 
Tel:  0181-644  8972  (daytime) 
0181  61 1  0975  (evening) 


LOOKING  FOR  A 

PHARMACIST,  LOCUM, 
DISPENSARY 
TECHNICIAN  etc, 
then  call  the 
CHEMIST  &  DRUGGIST 
to  recruit  cost-effectively 
01732  377222 


I 


I 

We  have  over  5,000  pharmacists 
registered  PLUS  experience  of  I 
handling  over  250,000  bookings! 
NATIONWIDE! 

OUR  SERVICE  I 

*  Provided  by  experienced  staff.  9 
6  Locum  bone-fides  checked.  ■ 

•  A  mobile  &  motivated  locum  pom 
'  NATIONWIDE  COVERAGE. 

0  Pharmacist  staff  to  deal  with  I 
technical  issues. 

LEAVE  THE  WORRY  TO  UH 


Pfeaie,  cM  «* 

BviMtiMqlum  0121-233  0233 
NwuutU  0191-233  0506 
Mmicfaifa,  0161-766  4013 
SUffieU  0114-2699  937 
Edwbwtqk  0131-229  0900 
Cardiff  01222  549174 
Loidm  01892  515963 
Exdex,      01392  422244 


BUSINESS  FOR  SALE 


ALLIANCE  VALUERS 
&  STOCKTAKERS 
(01423)  508172 

WITH  NEW  INSTRUCTIONS  RECEIVED  EVERY 
WEEK,  WE  ALWAYS  HAVE  A  BROAD  SELECTION 
OF  QUALITY  PHARMACIES  FOR  SALE 
NATIONWIDE. 

TO  PURCHASE  A  PHARMACY 
CONTACT  US  NOW. 


BUSINESS  WANTED 


Moss  Chemists  are  a  subsidiary  of  Unichem  PLC,  controlled 
by  Pharmacists  with  a  positive  professional  approach.  We 
are  expanding  rapidly  and  wish  to  hear  of  pharmacies  or 
groups  of  pharmacies  for  sale  throughout  the  U.K.  with  a 
minimum  turnover  of  £500,000. 
Freeholds  purchased.  Please  write  or  telephone: 

Mr  M.  C.  Bayly,  Development  Director 
Moss  Chemists 
Fern  Grove,  Feltham, 
Middlesex  TW14  9BD 
Tel  No:  0181  890  9333 


CHEMISTS 


COMPUTER  SYSTEMS 


DIs'pENSIN^PROFITS 


Increase  Profitability 
Enhance  Customer  Care 
Increase  Staff  Motivation 
Improve  Communication 
Improve  Efficiency 
Slash  Workloads 
Provide  Professional  Practice  Image 
Increase  Flexibility 


! 


WITH 


PACE  {tela 


□Jspmr  I 


Professional 
Dispensing  Systems  for 
Professional  Pharmacists 

FOR  DETAILS 
AND/OR  A  FREE  DEMONSTRATION: 

Tel:  0161  9417011 

PACE  BETA  COMPUTERS,  FREEPOST  ALM  1610,  ALTRINCHAM,  WA14 1AR 
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COMPUTER  SYSTEM 


Alchemist  3000  PMR 

dispensary  system 
NEW  VERSION  !!!!!! 

Prophet  2000  EPOS 
Intelligent  till  system 
Transform  your  business 


All 

Net- Workable 


We  use  our 
engineers 


We  deliver  & 
install  FREE 


CHEMTEC  SYSTEMS  LTD. 

The  Old  Police  Station,  Golden  hill,  leyland  PR5  2NN 
Tel  (01 772)  622839 /AX  (01 772)  622879 


PRODUCTS  AND  SERVICES 


Makes  Every  Day  a  Holiday 

Relax  with  Algemarin  luxury  foam  bath  It  helps  you  to  unwind 
and  restore  your  feeling  of  well  being,  soothes  those  aches  away, 
algemarin  with  the  precious  ingredients  of  the  sea  lets  you 
experience  the  luxury  pampering  of  an  ocean  spa  right  at  home. 
All  life  comes  from  the  sea,  algemarin  bath  and  body  products 
contain  the  active  ingredients  of  sea-algae  that  are  especially 
beneficial  for  the  skin  and  muscles.  Minerals  and  trace  elements 
stimulate  cell  renewal,  vitamin  "A"  protects  against  dryness  and 
premature  aging  of  the  skin.  The  vitamin  "B"  complex  and 
vitamin  "C"  are  important  for  the  metabolism  and  prevent  the 
skin  from  becoming  flaky,  dry,  scaly  and  wrinkle  prone.  Vitamin 
"E"  improves  the  skins  elasticity. 

All  the  Algemarin  bath  and  body  care  range  provide  the  therapeutic  effects  of  sea  water  and 
fresh  ozone  giving  you  a  total  feeling  of  well-being. 

Algemarin  &  Hormocenta  Distributed  by  Le  Brun  U.K.  Le  Brun  House,  3a  Chislehurst 
Road,  Orpington,  Kent  BR8  ODF.  Tel:  01959  534723.  Fax:  01959  534073. 


BUSINESSlink 


A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


EXCESS  STOCK 


TRADE  LESS  50%+VAT+POSTAGE  - 

25xl0xlml  Monoparin  1000  iu/ml 
(exp  1/97).  Trade  less  30%  -  Provera 
400mg,  Bambec  lOmg,  Calcitare  inj, 
Maxepa  caps,  Farlutal  lOOmg  tabs, 
Nimotop  tabs.  Tel:  0181  672  6116. 

TRADE  LESS  40%+VAT  -  10  boxes 
Hollister  2178, 4  boxes  Hollister  1439, 
4  boxes  Hollister  7700,  2  boxes  Con- 
vatec  S352,  3  boxes  Convatee  3355. 
Tel:  0115  978  6928. 

TRADE  LESS  40%+VAT+POSTAGE  - 
Semprex  8mg  caps  x  153  (exp  7/96),  6 
Conveen  5150  (ex-  6/99),  Surgicare 
S352  x  4,  S326  x  20,  Colodress  Plus 
S869  x  60,  Biotrol  Int  x  22,  Simcare 
Uroflo  WR166035  lg  35mm  x  30,  Sim- 
care  cath  drainage  bag  lg  WP_205015 
x  38  and  many  others.  Tel:  0181  573 
3084. 


TRADE  LESS  20%+ VAT  Scrona  Pro 
fasi  10000  87  x  3  (exp  8/96).  Tel:  0171 
609  0439. 

TRADE  LESS  30%+VAT  -  3x42  Val- 
trex  tabs  (exp  10/96),  1  Diflucan  susp 
200mg/5ml.  Tel:  0171  254  8487. 

TRADE  LESS  30%+VAT+POSTAGE  - 

250  Promazine  50mg  tabs  (exp  4/97), 
200  Nutrizym  22  (exp  8/96),  28  Gale- 
namet  800mg  (exp  10/97),  20  Minims 
metipranolol  (exp  10/98).  Tel:  01232 
381882. 

TRADE  LESS  50%+VAT  -  15  x  500ml 
Fresubin  Plus  F  muesli  (exp  8/96),  16 
x  500ml  Fresubin  vanilla  (exp  2/97). 
Trade  less  20%  -  30  Provera  400mg. 
Tel:  0181  785  3016. 

TRADE  LESS  30%+VAT+POSTAGE  - 
156  Epanutin  infatabs  (exp  9/97),  8 
Glucagon  novo  (exp  1/97).  Tel:  0181 
660  0731. 

TRADE  LESS  30%+VAT+POSTAGE  - 

10  Tranxene  75mg  caps,  41  Tertroxin 


PRODUCTS  AND  SERVICES 


th 


r 


by 


jying  power 

fastest 
ark  of  700 


Please  contact  us  Today. 


Nucare  pic 

447  Kenton  Road 
Harrow 

Middlesex  HA3  OXY 
Tel:  0181-732  2772 
Fax:  0181-732  2774 


*91%  of  Community  Pharmacists 
have  read  four  out  of  the  last  four 
issues  of  Chemist  &  Druggist. 

('source  Martin  Hamblin  Pharmacist  Readership  Survey) 


20mcg  tabs,  20  Trasicor  20mg  tabs,  7 
Macrodantin  50mg  caps,  10  Dibeny- 
line  lOmg  caps,  56  Dutonin  lOOmg 
tabs,  52  Faverin  50  EC  tabs,  14  Imu- 
ran 25mg  tabs,  120  Froben  50mg  tabs, 
29  Indomod  75mg  caps.  Tel:  0181  684 
1352. 

TRADE  LESS  30%+VAT+POSTAGE  - 

22  x  5mls  Sandostatin  vials  lmg/5ml 
(exp  4/98),  112  De-nol  tabs  (exp 
8/98),  42  Valtrex  500mg  tabs  (exp 
10/96),  3  x  28  Corgard  80mg  tabs  (exp 
7/97),  2x8  Menorest  50  patches  (exp 
7/97),  2  x  100  Lopid  caps  300mg  (exp 
9/97)  plus  others.  Tel:  01493  842737. 

TRADE  LESS  25%+VAT+POSTAGE  - 
5  x  lOOmg  Diprosalic  ointment  (exp 
3/4/9/98).  Tel:  0121  561  3775. 

TRADE  LESS  25%+VAT+POSTAGE  - 
10x12  Fletcher  enemas,  3  Urifix,  1x30 
Simcare  uro-flo  35mm,  43x200ml  Uri- 


plan  bed  bags  D813131,  28  750ml  Uri- 
plan  leg  bags  D7L,  1x100  Megace 
40mg,  2x21  Stemetil  eff  sachets.  Tel: 
0181  960  5454. 
PENBRITIN  -  250mg  capsules  6x500 
(exp  9/96)  £15  each  +  VAT.  Tel:  0171 
582  6344. 

FOR  SALE 

AAH  LINK  -  Labelling  System  286  with 
PMR,  interaction  and  tape  streamer, 
Panasonic  printer  -  only  £200.  Tel: 
0171  485  1251. 

COUNTER  CABINETS  -  3  glass 
fronted  cabinets  with  lockable  doors, 
ideal  for  chemist  or  perfume  depart- 
ment. Good  condition,  bargain  at 
£150  ono  for  all  three.  Tel:  0181  595 
5941. 


EXCESS  STOCK  CAUTION 

Pharmacists  are  responsible  for  the  quality,  safety  and  efficacy  of 
medicines  they  supply.  In  purchasing  from  sources  other  than 
manufacturers  or  licensed  wholesalers,  they  must  satisfy  them- 
selves about  product  history,  conditions  of  storage  and  so  on. 
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PRODUCTS  AND  SERVICES 


+  CAMRx  + 

FOCUSING  ON  THE  FUTURE 
PERSONAL  AND  VALUABLE 
SERVICE  AT  ALL  TIMES 


JOIN  THE  GROWING  BAND 
of  PEOPLE  who  INCREASE 
their  PROFITS  by  €££££'s 


SHARMAN  IMPORTS  LTD 

BRITAIN'S  BEST  SELLING  SUNGLASSES 
POPULAR  HIGH  STREET  STYLES 
TERRIFIC  VARIETY 
DISNEY  •  FLAIR  •  SPORTS  •  CLASSIC 
CLIPOVER  •  CASES  •  CORDS 


1.  A  vital  irrvalu 
base  will  pac 


Drmidable  negotiating 
al  punch. 

adds  pounds  to 


2.  Group  f'.'J'Y'il\;.a  POV/m  adds  pounds  to 
your  pocket. 

3.  Our  negotiating  skills,  contacts  and  know 
how  will  bring  you  extra  savings  from 
numerous  companies. 


1 


I COULD  REVOLUTIONISE  YOUR  BUSINESS 
54/62  Silver  Street,  Whitwick,  Leicestershire  LE67  3ET 


TEL:  01530  510520  FAX:  01530  811590 


RING  FOR  DETAILS  ON 
NE  0800  526074 


BBSS 

DISPLAY  STAND  AVAILABLE 
FULL  COLOUR  CATALOGUE  & 
PRICE  LIST  AVAILABLE  ON  REQUEST 

FAX:  0161  839  6440 
PHONE:  0161  833  9267 

61  DERBY  STREET 
MANCHESTER 
M8  8HE 


FRANK  G.  MAY  &  SON 

EFFICIENT  PERSONAL  SERVICE 


STOCKTAKERS  +  VALUERS 
BUSINESS  SALES  AGENTS 
PHARMACIST  LOCUM  AGENTS 


3  ST.  MICHAELS  RD.,  MAIDSTONE,  KENT 
TEL/FAX  MAIDSTONE  (01622)  754427  MOBILE  (0589)  367605 


CASH  REGISTERS 


SAFES  —  BUY  DIRECT  —  PRICE  GUNS 
TEC,  CASIO,  SAMSUNG.  FUJITSU,  SHARP,  ELITE 
BEST  POSSIBLE  PRICES  FROM  £99.95  +  VAT 
WH      REPLACEMENT  LAMPS,  LV  DISPLAY  LIGHTING 
88  IMMEDIATE  DELIVERY 

LOTTERY  CASH  DRAWERS     FORGED  NOTE  DETECTORS 
LO-COST  SHOP  CCTV  -  WASTE  DISPOSAL  UNITS 

ORDERS  FREE  0800  716071 
Enquiries  01872  262228.  Fax:  262248 


G.I.G.B.  ELECTRONICS 


Free  entries  in  "Business 
Link"  (maximum  30 
words)  are  restricted  to 
community  pharmacist 
subscribers  to  Chemist  & 
Druggist.  No  trade 
advertisements  will  be 
permitted.  Acceptance  is 
at  the  discretion  of  the 
Publishers  and  depends 
upon  space  being 
available.  Send  proposed 
wording  to  "Business 
Link"  using  the  form 
printed  alongside. 


To:  Business  Link,  CHEMIST  &  DRUGGIST,  Miller  Freeman  House, 
Sovereign  Way,  Tonbridge,  Kent  TN9  1RW. 


PLEASE  COMPLETE  IN  BLOCK  CAPITALS 


Surname 
First  names . 


Address 


 Postcode 

Personal  RPSGB  Registration  number  

Telephone  Number  

Proposed  advertisement  copy  (maximum  30  words) 
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SHOPFITTINGS 


medielitc  pic 

Telephone:  0181-841  4144 
Fax:  0181-841  8390 


T1 


FREE     FREE     FREE  FREE 
D5  BASIC 
RECHARGEABLE 
TOOTHBRUSH 

FREE     FREE     FREE  FREE 

PLAQUE  REMOVERS  tft^ 


INCREASE 


when  you  buy  any  5 
Braun/Oral  B  Plaque 
Remover  Toothbrushes 
plus  1  box  of  brush  heads 


INCREASE 


PROFIT 


PROFIT 


E  &  OE  -  GOODS  SUBJECT  TO  AVA1I 

MEDIELITE  PLC 
BELVUE  BUSINESS  CENTRE 
UNITS  16  &  17,  BELVUE  ROAD 
NORTHOLT,  MIDDLESEX  UB5  5Q 
Tel:  0181-841-4144  Fax:  01 81 -84 1-8 j 


GILES  PHARMACY 
Warndon  •  Wore. 

^  — 

gat  jg^gw^fr-: ::t:  """" 

9  Lynx  Crescent,  Weston  Ind  Est.,  Weston-super-Mare  BS24  9DJ 

NOW  YOU'VE  SEEN  IT! 


You  too  can  be  OUT  ON  TOP  by  selling  this 
very  useful  multi-purpose  terry-towelling 
j     turban  which  no  doubt  you've  been  asked  for 
|     many  times  by  Chemotherapy  patients  or 
even  those  people  who  just  want  something 
to  wear  in  the  bath  or  shower,  while 
swimming  or  sun-bathing. 

Already  being  sold  very  successfully  by  many  Chemists 
and  Druggists,  now  available  at  a  very  competitive 
wholesale  price. 

Please  telephone  August  Designs  on  01652  659956  or 
FAX  01652  652495  for  details  and  quotation.  Fast,  efficient 
service. 


SHOPFITTINGS 


the  key  to 

solve  your  pharmacy 

<ilu>pJjitti+Uf.  problems 

•  comprehensive  service    •  part  or  full  refits 

•  competitive  quotations     •  free  advice        •  budgets 

write/telephone:  frederick  moore,  39  cooks  meadow 
edlesborough,  beds  Iu6  2rp  s  01 525  222526 
name  &  address   


WOODSTYLF 

Y  V    SHOPMTTING  AND  DESIGN  ■ 


SPECIALISTS  IN  RETAIL  PHARMACY 
AND  DISPENSARY  SHOPFITTING 

APPROVED  BY  THE  N.P.A. 
CALL  NOW  FOR  DETAILS 

Edison  Road,  St  Ives  Industrial  Estate,  St  Ives 

Huntingdon,  Cambs  PE17  4LF 
Telephone:  01480  494262  Fax:  01480  495826 


STOCKTAKERS 


Frankland  &  Co. 


STOCKTAKERS,  VALUERS  &  TRANSFER  AGENTS 


2I9  Harrison  Road.  Belgrave,  Leicester,  LE4  6QN 
relephone:  (01  I  6)  266  5299  Facsimile:  (0 1  I  6)  26  I  0284 
SPECIALISTS  IN  PHARMACY  STOCKTAKING  NATIONWIDE 

Comprehensive 
stocktaking  and 
business  transfer 


STOCK WANTED 


WANTED 


Old  chemist  shop  fittings,  drug  runs,  bow 

cabinets  etc. 
Complete  shop  interiors  purchased.   We  try 
hardest,  travel  furthest,  pay  more. 
Telephone  01327  349249  days.  01327  341192  Eves 
Fax:  01327  349397 


CHEMIST  -  WANTED  -  PHARMACY 

Surplus  Coloured  Glass  Bottles  and  Jars  Wanted. 
Black  Glass  Jars.  Drug  Jars  -  Blue  or  Green. 
Blue  Castor  Oils.  Coloured  Soda  Syphons. 
"Admiralty"  Square  Blue  Poisons.  Spare  Stoppers. 
Common  Blue  "Not  to  be  taken"  Poisons  -  All  shapes. 
Mixed  Assortments  of  Surplus  Bottles  as  above. 
Contact:  Eric  Padfield, 
18  Mulberry  Gardens,  Sherborne,  Dorset. 
Tel:  01935  816073  Fax:  01935  814181 
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RPS6B  hands  out  honours  to 
eight  new  fellows 


Eight  pharmacists  have  been 
designated  as  Fellows  of  the 
Royal  Pharmaceutical  Society 
following  this  month's  Council 
meeting 

For  distinction  in  the  profes- 
sion of  pharmacy: 

•  Barry  Andrews,  managing  direc- 
tor of  Moss  and  retail  director  of 
Unichem.  A  member  of  the  Phar- 
maceutical Services  Negotiating 
Committee  and  the  Standing  Phar- 
maceutical Advisory  Committee 

•  Noel  Baumber,  a  community 
pharmacist,  secretary  of  Lines 
LPC  and  also  a  PSNC  member 

•  David  Newton,  a  community 
pharmacist  and  secretary  and 
treasurer  of  Humberside  LPC. 
Also  treasurer  and  public  rela- 
tion officer  of  the  Hull  branch  of 
the  Society 

•  John  Hill,  a  Canadian  commu- 
nity pharmacist  and  consultant 
on  drug  use  management  . 


For  (I isi  i  m  i  ion  in  thepractice 
of  pharmacy: 

®  Paul  Clark,  a  community  phar- 
macist and  secret  ary  to  St  Helens 
&  Knowsley  LPC,  and  a  non- 
executive member  of  the  FHSA 

•  Kenneth  Gallagher',  a  commu- 
nity pharmacist,  now  retired,  but 
a  past-chairman  of  Lambeth, 
Southwark  &  Lewisham  LPC. 

For  distinct  ion  in  thepractice 
and  profession  of  pharmacy: 

•  Ronald  Purkiss,  chief  pharma- 
cist at  the  Northern  General  Hos- 
pital in  Sheffield,  and  a  lecturer 
and  examiner  at  Bradford  Uni- 
versity. Also  chairman  of  the 
Sheffield  branch  of  the  Society. 

For  distinct  ion  in  the  science 
of  pharmacy: 

•  Roger  Waigh,  pr  ofessor  of  medi- 
cinal chemistry  at  the  University  of 
Strathclyde's  department  of  phar- 
maceutical sciences,  and  Science 
chairman  for  BPC  1996. 


A  day  out  watching  the  cricket  was  a  recent  treat  for  customers  of 
Unichem's  Hinckley  and  Swansea  branches.  Pictured  with  the 
Hinckley  and  Swansea  general  managers,  Steve  Vincent  and  Geoff 
Mellor,  are  some  of  their  guests,  who  watched  Worcestershire  and 
Glamorgan  play  at  the  Abergavenny  cricket  ground  last  month 

CPP  gains  11  new  members 


The  College  of  Pharmacy  Prac- 
tice has  11  new  full  members. 

The  following  have  success- 
fully completed  the  requirements 
for  the  College's  membership 
examination: 

Fiona  Bruce;  Elaine  ('how; 
Sharon  Conroy;  Jayne  Delahaye; 
Gillian  Gow;  Gillian  Hawks- 
worth;    Stuart    Lakin;  Bhasker 


Pandya;  Helen  Rigby;  John  Sex- 
ton; and  Natalie1  Soulsby. 

Assessment  I)  (practice  re- 
ports and  oral  presentation)  has 
been  passed  by  the  following: 
Barend  Anthon;  Elaine  Chow; 
Sharon  Conroy;  Nickos  Efthy- 
miou;  Stuart  Lakin;  Maksub 
Matadar;  Bhasker  Pandya;  and 
Elizabeth  War  ren. 


Customers  at  the 
Co-op  Health 
Care  pharmacy 
in  Biddulph, 
Staffordshire,  are 
benefiting  from 
the  skills  of  two 
award  winners. 
Pharmacy 
assistant  Jackie 
Brindley  has 
won  the  group's 
customer  charter 
award  for 
customer 
service;  and  her 

boss,  pharmacist  Steve  Farrell,  won  the  manager  of  the  year  award. 
His  prize  has  earned  a  night  out  at  a  local  restaurant  for  all  the  staff. 
Left  to  right  are:  retail  operations  manager  John  Nuttall,  customer 
service  manager  designate  Linda  Perry,  Mr  Farrell  and  Ms  Brindley 


Pharmacist  Manish  Solanki's  plans  worked  out  just  right  when  he  won 
£600  in  travel  vouchers  in  a  Nurofen  planogram  competition.  Mr 
Solanki  of  the  Arundel  Pharmacy,  Benfleet,  Essex,  completed  a 
planogram  of  an  analgesics  fixture  and  answered  three  questions 
successfully  to  win  the  first  prize.  Ten  runners  up  won  £25  gift 
vouchers.  Pictured  with  Mr  Solanki  (centre)  are  Crookes  Healthcare's 
regional  business  manager,  Mark  Sidey  (left),  and  territory  manager 
Stephen  Stearns 


APPOINTMENTS 


Jeffrey  Boily  has  been  ap- 
pointed managing  director  of 
Scotia  Pharmaceuticals,  the 
commercial  arm  of  Scotia 
Holdings,  of  which  he  has 
been  elected  an  executive 
director. 

Alan  Swindells  has  joined 
the  pharmaceutical  market 
research  company  Context 
Research  International. 

Mediphase  has  appointed 
Ahmed  Saley  and  Tim  Dunn  as 
joint  managing  directors  to 
succeed  Maurice  Leaman, 
who  will  be  leaving  his 
position  this  month. 

The  annual  general  meeting 
of  the  Shop  and  Display  Equ- 
ipment Association  (SDEA) 
saw  Richard  Armitage  elected 
president  for  the  21st  year  in 


succession.  Malcolm  Woolff 

was  re-elected  as  vice 
president.  Richard  Bayliss  of 
Exporama  Systems  was  el- 
ected to  the  executive  council 
for  the  first  time.  Nick  Flack  of 
Quinton  &  Kaines  and  Noel 
Greenwood  of  GWD  were  all 
re-elected. 

Gary  Prior  has  been  made 
managing  director  of  the 
Philips  Domestic  Appliances 
and  Personal  Care  Division, 
with  effect  from  July  1,  when 
the  current  managing  director, 
Denis  McGiffen,  leaves  the 
company. 

Weider  Nutrition,  part  of  the 
US  Weider  Nutrition  Group, 
has  appointed  Paul  Geog- 
hegan  as  the  company's  new 
managing  director. 
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The  1996  NPA  Challenge  Cup,  organised  in  eon  junction  with 
Pharmacy  Today  and  Chemist  &  Druggist,  will  take  place  at  the 
Aldenham  Golf  and  Country  Club,  just  off  the  M25/M1, 
on  Tuesday,  June  1 1th. 


Challen 


Join  us  for  a  great  day's  golf  at  the 
Aldenham  Golf  and  Country  Club  and 
play  the  challenging  course  in  the  company 
of  other  pharmacists.  Tournament  play  will 
be  for  the  prestigious  'NPA  Challenge  Cup' 
together  with  other  competitions  and 
individual  prizes. 

Open  to  all  golfers,  our  annual  golf  day  on 
June  I  Ith  is  fast  approaching.  Places  are 
limited,  so  anyone  who  has  not  registered 
their  interest  in  playing  should  do  so  by 
returning  the  form  below  as  soon  as  possible. 


The  full  day's  golf  and  hospitality  will  start 
when  players  arrive  and  enjoy  coffee  and 
biscuits  and  pick  up  their  score  cards,  before 
teeing  off  for  the  morning  team  competition 
over  9  holes. 

Following  lunch  the  individual  competition  will 
begin.  This  Stableford  rules  competition  will  be 
played  over  I  8  holes  and  incorporates  integral 
competitions,  plus  other  individual  prizes. 

After  the  day's  golf,  players  will  be  able  to 
relax  over  a  drink  before  the  evening  three 
course  dinner,  speeches  and  prize  giving 
ceremony,  where  the  overall  winner  will  claim 
the  handsome  'NPA  Challenge  Cup'. 


Fee  for  the  full  day's  activities  is  £68  including  VAT. 

It's  n  day  not  to  be  missed 


Send  off  the  coupon  today  to: 

Richard  Langrish  Associates, 
Osborne  House, 
13-19  Ventnor  Road, 
Sutton, 

Surrey,  SM2  6AQ. 

Or  fax  it  to:  0181  288  0844. 


Please  send  me  (no  of  persons)  tickets  for  the  1996  NPA  Challenge  Cup 

I  enclose  a  cheque  for  made  payable  to  Richard  Langrish  Associates 


Name 


Pharmacy  Address 


For  further  details, 
call  Richard  Langrish 
on:  0181  288  0833. 


Telephone  No: 


Handicap: 


:  


 i 


DUAL-ACTION  TREATMENT  M   FOR  ATHLETE'S  FOOT 

I  f fVTPRNftl  USfc  ONLY  \  PL  0173/0020  |T£] 


benzoic  acid,  salicylic  aci 


< 


On  target  for  another  Pharmacy  Only  blockbuster,  new  TOEPEDO  cream  for  Athlete's  Foot  has  been  launchec 
by  the  team  who  brought  you  the  sure-fire  winners,  Ibuleve M,  Otex "  and  Bazuka ™.  Dual-action  TOEPEDO  wil 
be  fuelled  nationwide  by  an  explosive  combination  of  TV,  radio  and  press  advertising. 
We  will  be  making  waves  in  the  Athlete's  Foot  market.  Make  sure  you  don't  miss  out -load  up  with  stock  now!' 

RELIEVES  ITCHING  AND  DISCOMFORT  FAST 


TOEPEDO  Registered  Trademark  and  Product  Licence  held  by  Diomed  Developments  Limited,  Hitchin.  SG4  7QR,  UK  Distributed  by  DDD  Limited.  94  Rickmansworth  Road.  Watford, 
Herts.  WD1  7JJ,  UK  Active  Ingredients:  6  0%  w/w  benzoic  acid  BP,  3.0%  w/w  salicylic  acid  BP  Directions:  Apply  a  thin  layer  to  the  affected  areas  and  massage  gently  until  absorbed 
Apply  twice  daily  until  symptoms  clear  Indications:  For  the  treatment  and  management  of  Athlete's  Foot  and  other  appropriate  fungal  skin  infections  Precautions:  Do  not 
use  to  treat  thrush,  and  keep  away  from  the  face,  bottom  and  genital  (sex)  regions.  Do  not  use  on  moles,  rashes  or  any  skin  lesion  for  which  TOEPEDO  is  not  recommended  Do  not  use 
if  sensitive  to  any  of  the  ingredients.  Keep  all  medicines  out  of  the  reach  of  children  FOR  EXTERNAL  USE  ONLY  Legal  category:  P  Packing:  Tubes  of  20  g  (PL  0173/0020). 
price  C3.95  (C3.36  exc  VAT)  3/96 

'Contact  your  Dendron  representative  or  wholesaler.  Dendron  tel.  no:  01923  229251. 


DIOMED 

PRODUCT 


